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The article examines the linguistic realisation of value concepts (Tradition, Power, Benevolence, Self-Direction, Stimulation,
Conformity, Achievement, Universalism, Hedonism, Security) in Old English texts of the 7th—11th centuries and, on this basis,
reconstructs the value picture of the world of the Old English culture. The study is based on the theory of the ten basic values
of S. Schwartz’s model, which constitute the axiological core of linguocultural concepts; these values are considered universal
across cultures, whereas their priorities within the value pictures are variable. The material is a corpus of 2,953 contexts of usage
of 76 evaluative adjectives (42 positive and 34 negative) from 285 Old English texts of the religious and secular discourses;
since a single usage may conceptualise from one to four values simultaneously, the unit of analysis is the value realisation,
which yields 9,266 instances. Value concepts were attributed based on three independent criteria — the dictionary profile, the
etymology of the adjective, and the collocational frame. It is established that the value picture of Old English differs depending
on the approach applied: by frequency of co-realisation, the frequent value concepts on the positive pole are Universalism
(1,265 realisations) and Benevolence (1,212 realisations), whereas by focal (primary) value, the picture is headed by Tradition
(629 realisations), Benevolence (495 realisations), and Power (445 realisations). A similar divergence is observed on the neg-
ative pole, where Tradition~ predominates in both overall frequency and focal conceptualisation (295 realisations in all, 263 of
which are focal). At the same time, Benevolence™ and Security” are more often used as accompanying values, with low rates of
focal use. This gap reveals the principal regularity of the value system: background values (e.g., Universalism, Security), which
are frequent in realisation but rarely focal, differ systematically from focal values (e.g., Tradition).

On the whole, positive values are evenly distributed across the Conservation, Self-Enhancement, and Self-Transcend-
ence areas. In contrast, the area of Openness to Change, through the value concept of Self-Direction, is almost entirely
marginal (125 realisations), which reflects the collectivist, hierarchical character of the culture. The negative pole displays
the dominance of Conservation through the anti-values Security~ (27.5%), Tradition~ (23.5%), and Conformity~ (6.0%),
which explains Old English concept of the bad/evil as something that, first and foremost, violates the norm. It is argued
that the value picture of Old English is an integral structure with domain-modulated priorities, in which the same concept is
realised differently across the religious, heroic, aesthetic-cosmological, and other domains, and in which Christianization
gradually reweights priorities in favour of Conservation values.
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Y cratTi AocnigpkeHo MOBHY peanisauito UiHHicHMX koHuenTiB (Tpaguuis, Bnaga, Jo6posnynmeictb, CamMOCTINHICTD,
Ctumynsauis, KoHndopmHictb, [ocarHeHHs, YHiBepcaniam, [enoHiam, besneka) y TekcTax AaBHbOAHMINCHKOI MOBU
VII-XI cT. i Ha it OCHOBI BiATBOPEHO LiHHICHY KapTUHY CBIiTY AaBHLOAHMINCLKOI KynbTypu. [locnigkeHHs BUXOAWTb i3 TOro,
Wo aecstb 6a3oBux UiHHOCTen mogeni L. LBapua cTaHOBNSTH aKCionoriyHe SApPO MIHMFBOKYIBTYPHUX KOHLENTIB; CTPYK-
Typa UMX LiHHOCTEN NOCTYMNIETLCA SK YHiBepcanbHa Ans Pi3HUX KyNbTyp, TOAI Ik 3MiHHUMU € IXHi npioputeTn. Matepianom
cryrye kopnyc i3 2953 KOHTEKCTIB Y)XMBaHHS 76 OUIHHUX NPUKMETHUKIB (42 MO3UTUMBHUX i 34 HeraTMBHWX), dibpaHux i3
285 0aBHLOAHMIVCLKUX TEKCTIB PENIriiHOro Ta CBITCLKOrO AUCKYPCIB; OCKINbKW OAHE BXUBAHHA MOXe KOHLeNnTyanisysaTu
BiJ OQHi€i 4O YOTMPBLOX LIHHOCTEN BOQHOYAC, OQUHULIEKO NiApaxyHKY € LiHHICHa peanisauis, LWo cTaHoBUTb 9266 BUNaakKiB.
LliHHiCHI KOHUenT! NpunucyBaHo 3a TPbOMa He3aneXHUMM OnopamMm — CIOBHUKOBUM NPodiniemM, ETUMOSONIED NPUKMET-
HMKa Ta KonokauiiHM peiMoM. YCTaHOBIEHO, L0 LjiHHICHA KapTUHA AaBHbOAHIMINCHLKOI MOBM Pi3HUTLCS 3anexHo Big
3aCTOCOBAHOIO KpMTEpIto: 3a YacTOoTOK crniBpeanisalii NpoBiAHMMMW Ha MO3WTUBHOMY MOMIOCI € KOHLENTU YHiBepcaniam
(1265 peanisauin) i JobposnunueicTb (1212 peanisauit), Togi K 3a POKYCHOK (MEPBUHHOK) LHHICTIO KApTWUHY O4OMH0-
toTb Tpaguuis (629 peanisauin), Jobposnunusicte (495 peanisauin) Ta Bnaga (445 peanisauin). MogibHa pisHuusa cno-
cTepiraeTbCs i Ha HeraTBHOMY Montoci, Ae Tpaauuis~ nepeBaxae i 3aranom no peanisadism (295 peanisauin 3aranom,
263 cokycHi), a oT JobposununueicTb™ Ta beaneka nokasytTb cebe yacTiwe CynpoBiAHUMM LHHOCTAMMU 3 HE3HAYHVMM
noKa3HuKkamm OOKyCHUX BXUBaHb. Lien po3puB BUSBASIE rONOBHY 3aKOHOMIPHICTb LLiHHICHOT cCuCcTeMM: (POHOBI LLIHHOCTI (YHi-
Bepcaniam, besneka), o yacTi 3a peanisauisgmu, ane pigko 6yBatoTb OKYCHUMM, CUCTEMHO BiAPI3HAOTHCSA Big hOKYCHUX
(Tpaguuis). 3aranom NO3WTMBHI LIHHOCTI OXONSIOKTE PiIBHOMIPHO Tpu cchepu: 36epexeHHsi, Camo3ssennyueHHs Ta Camo-
nofonaHHs, a ocb cdepa BigkpuTicTb 4O 3MiHM Yepe3 UiHHICHWMI koHLeNT CaMOCTIHICTb BUSIBNAETLCS Mabke LiNKoM
mapriHanbHoto (125 peanisauin), Wwo Bigobpaxae KONEeKTUBICTCbKUN, iepapXiYHnA XxapakTep KynbTypu. HeratuBHmm nontoc
OEeMOHCTPpYe AOMiHYBaHHSA cdhepu 30epexxeHHs1 Yepes aHTu-UiHHocTi besneka (27,5%), Tpaguuia- (23,5%), i KoHdopm-
HicTb™ (6,0%), WO 3acBigyye TpaKTyBaHHS MOraHOro Sk Takoro, Lo B NepLly Yepry cynepedntb HOpMi. ApryMeHTOBaHo,
LLIO LliHHICHA KapTMHa 4aBHbOAHTMINCLKOI MOBY € LiNICHOI CTPYKTYPOIO 3 JOMEHHO-MOAYIbOBaHMMU NpiopUTeETaMu, y SiKin
TOW CaMWi KOHLENT NO-Pi3HOMY peani3yeTbCs Y penirinHomy, repoiYHOMY, eCTETUKO-KOCMOMOMNYHOMY Ta iHLWMX AOMEHaX,
a XpUCTMSHI3aLis NOCTYNOBO Nepe3BaXxye NPIOPUTETU HA KOPUCTb LiiHHOCTEN 36epexeHHs.

KniouyoBi cnoBa: gaBHbOaHMiCbka MOBA, LIIHHICHWI KOHLENT, WiHHicHa mogens L. LBapua, uiHHiCHa KapTuHa CBITY,
OLIiHHICTb.

94



ISSN 2663-4880 (print), ISSN 2663-4899 (online)

3akapnarceKi ¢inonoriuni cryaii

Introduction. Values are traditionally studied by
psychology and sociology through questionnaires
and scales outside the scope of language. However,
values do not exist outside language, as they are
embodied in the meanings of words, in collocations
and idioms, generally in everything a culture and
its individual members use to call something good
or evil. For a dead culture with no surviving native
speakers, linguistic records remain a principal source
of information about its axiology. The research ques-
tion, therefore, is whether the value picture of the
world can be reconstructed from texts alone, without
the methodology used by psychology and sociology,
and which mechanisms researchers should apply
when their aim is to explore value concepts of dead
languages.

The Old English language of the 7" — 11" cen-
turies is valid material for addressing this problem.
Its evaluative lexicon is compact, and the surviving
corpus has a distinct discursive structure (religious
and secular texts, prose and poetry) in which two
axiological systems coexist — a pagan-heroic one
and a Christian one. Thus, it is possible to define the
mechanisms by which value concepts are realised in
the Old English language and, on this basis, to recon-
struct the value picture of the world of Old English as
a complicated structure.

Theoretical Background. The theoretical frame-
work of our paper is provided by S. Schwartz’s the-
ory of basic values. S. Schwartz describes ten basic
values organised in a circumplex model along two
axes — Openness to Change versus Conservation
and Self-Enhancement versus Self-Transcendence
[9, p. 3-9]. This system is treated as universal for
all cultures, while the differences between cultures
lie rather in the prioritisation of ten values. Thus, it
is possible to apply this model to historical cultures,
examining not whether the same values existed but
how they were structured and organised.

The correlation of values with linguistic concepts
is substantiated by works in cognitive semantics. In
the conceptual metaphor theory of G. Lakoff and
M. Johnson, abstract concepts are structured through
bodily grounded source domains, with axiological
orientation (UP IS GOOD; DOWN IS BAD) built into
conceptualization itself [3; 4]. R. Langacker treats
meaning as conceptualisation, while D. Geeraerts
describes the prototype structure of lexical catego-
ries, in which evaluation is an inherent parameter
of meaning [5; 1]. A. Wierzbicka considers GOOD
and BAD as semantic primes with different patterns
of unfolding within the language system [11], and
Z. Kovecses demonstrates the cultural variability of
emotional-evaluative concepts [2]. Evaluative mean-
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ing as such is described by the ‘Appraisal model’
of J. Martin and P. White, which distinguishes atti-
tude, graduation, and engagement [7]. The dia-
chronic dimension of the emergence of evaluative
meaning from descriptive meaning through subjec-
tification is elucidated by E. Traugott and R. Dasher
[10, p. 27-29].

In Ukrainian linguistics, the linguoconceptologi-
cal approach, in which the evaluative (axiological)
dimension is treated as a component of the concept, is
represented by A. Prykhodko, while the notion of the
anti-concept as a linguistically objectified disvalue
or anti-value is supported by O. Marina [8, p. 83;
7, p. 430]. Despite the depth to which each of these
approaches has been developed, no comprehensive
corpus-based account has yet been offered of how
value concepts are realised in Old English texts and
what value picture of the world emerges from this,
which defines the novelty of the present study.

The Aim and Tasks. The aim of the paper is to
reconstruct the value picture of the world of Old
English as a complicated structure and to describe
the mechanisms by which value concepts are real-
ized in Old English texts of the 7% — 11" centuries. To
attain the aim requires solving the following tasks:
(1) identify the status of a value as an axiological part
of a concept; (2) to establish how value concepts are
realised in texts (the axiodeterminant — trajector —
frame configuration) as a tool for their identification;
(3) identify the quantitative hierarchy of value con-
cepts in Old English; (4) explicate the value picture
of the world — co-realization, the distinction between
background and focal values, and the domain modu-
lation of priorities.

Material and Method. The material for our
research comprises 2,953 contexts of 76 evaluative
adjectives (42 positive and 34 negative) from a cor-
pus of 285 Old English religious and secular texts in
prose and poetry. Every context is taken in a format
L10 + lemma + R10. As in every context, an adjec-
tive can realise from 1 up to 4 values, the final source
of value realisation is 9,266 realisation of values in
2,953 contexts (8,011 in a positive corpus and 1,255
in a negative one). Value concepts were attributed to
each context on three independent grounds — the dic-
tionary profile of the adjective, the etymology of its
root, and the collocational frame; this threefold basis
of attribution mitigates the risk of circularity

Results and discussion. Linguocultural concept
in modern conceptology has three components —
notional (its definitional aspect), figurative (its met-
aphorical and sensory representation), and evaluative
(the evaluative stance of society). The evaluative
one is culturally decisive, since it distinguishes a
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concept from a neutral notion []. S. Schwartz’s ten
values may be treated as an explication of this evalu-
ative component. Each of them — Tradition (TRAD),
Power (POW), Benevolence (BEN), Achievement
(ACH), Self-Direction (S-D), Universalism (UNIV),
Hedonism (HED), Conformity (CONF), Security
(SEC), and Stimulation (STIM) — is a generalised
evaluative attitude that language verbalises through
evaluative adjectives. We may infer the identification
of a basic value with a concept and treat an evaluative
adjective in a text as a manifestation of a deep-lying
value concept taking into consideration the theories
of A. Wierzbicka that GOOD and BAD belong to
the semantic primes [11] and E. Traugott about the
subjectification of descriptive meaning [10]. Since
the evaluative component of a concept is bipolar,
each value implies a corresponding anti-value or dis-
value, which we treat as a linguistically objectified
negative pole and our model therefore complements
Schwartz’s ten positive values with their negative
counterparts (TRAD~, POW~, etc.).

A value concept is activated in a text by the coop-
eration of an evaluative adjective (which we define as
an axiodeterminant), an evaluated referent (trajector),
and a collocational frame. The axiodeterminant spec-
ifies the evaluative feature, the trajector determines
the class of entities to which evaluation applies, and
the frame of the nearest collocates specifies the par-

ticular value content. For example, the adjective halig
(holy), combined with a trajector ‘God’and a religious
frame, realises the value Tradition (TRAD), whereas
an adjective m&re (glorious), in combination with a
trajector ‘weard’ (guard) and a heroic frame, realises
Power (POW) and Achievement (ACH). In the same
way, milde ‘gentle, merciful” with a ruler or divine
trajector in a religious frame realises Benevolence
(BEN), whereas with a heroic trajector ‘mandbora’
realises the value Security (SEC). This explains why
a single axiodeterminant realises different concepts
in different frames, and a single usage may realise
several values at once.

A quantitative analysis of 9,266 realizations
yields the hierarchy of Old English value concepts
presented in Table 1 (for the positive sub-corpus,
8,011 realizations and a negative one, 1255 rea-
lizations).

As Table 1 shows, the two poles are structured
differently. On the positive pole the hierarchy is
headed by Universalism (15.8%) and Benevolence
(15.1%) (the values of Self-Transcendence sphere)
followed closely by Tradition (12.6%) and Power
(12.2%), so that the positive space rests on several
centres rather than a single dominant one. The neg-
ative pole is distributed differently. It is dominated
by Security” (27.5%), Benevolence™ (24.4%), and
Tradition™ (23.5%), which together account for three

Table 1
Hierarchy of Old English value concepts
Number of Proportion Focal Number of Proportion Focal
Realisation porti (Primary) Realisation POTHI (Primary)
Value Concept o of Positive oe . of Negative .
of Positive Values Positive of Negative Values Negative
Values Realisations Values Realisations

Universalism o 0
(UNIV and UNIV-) 1265 15.8% 29 0 0.0% 0
?Beg;v gil?%eEN,) 1212 15.1% 495 306 24.4% 7
z;zd}tf{o;‘]%RAD 1009 12.6% 629 295 23.5% 263
Power 3 976 12.2% 445 62 4.9% 31
(POW and POW")
é%cglflvaeriTXEH*) 848 10.6% 252 58 4.6% 27
g{egoDn;ﬁ HED') 823 10.3% 255 42 3.3% 5
Stimulation o .
(STIM and STIM") 663 8.3% 130 65 5.2% 40
gggf)“y (SEC and 659 8.2% 4 345 27.5% 25
acrf;fc‘)gg;y )(CONF 416 5.2% 130 75 6.0% 1
Self-Direction 125 1.6% 117 7 0.6% 0
(S-D and S-D")
Total 8011 100% 2486 1255 100% 464
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quarters of all negative realizations, whereas Power™
and Achievement™, which are prominent among the
positive values, shrink to negligible shares (4.9%
and 4.6% respectively). We believe there are three
findings following from this comparison. First,
the negative pole is not a mirror image of the pos-
itive one: Universalism, the single largest posi-
tive concept (15.8%), has no negative counterpart
(UNIV™ = 0.0%), which shows that concern for the
common higher order is conceptualized only posi-
tively. Second, the ranking of a concept may differ
sharply across the poles. Security is modest among
the positive values (8.2%) yet becomes the largest
anti-value (27.5%), being culturally salient chiefly as
a threat, that is, in its negation, whereas Power and
Achievement, prominent on the positive pole (12.2%
and 10.6%), almost vanish on the negative one (4.9%
and 4.6%), since these qualities are conceived as
goods rather than as vices. Third, only Tradition and
Benevolence are substantial on both poles, which
indicates that the moral-religious discourse structures
Old English evaluation on both of its poles.

A second, independent measure is the focal (pri-
mary) realisation — the case in which a concept is the
semantic centre of the utterance rather than a co-real-
isedbackgroundvalue(seethefocalcolumninTable1).
On this measure the ranking changes: the positive
pole is topped by Tradition (629 focal realisations),
followed by Benevolence (495) and Power (445),
whereas Universalism, so frequent overall, is focal
only 29 times and Security only 4. This systematic
gap between overall frequency and focal prominence
distinguishes background values (Universalism,
Security), which accompany other values in bundles,
from focal ones (Tradition), which form the seman-
tic centre — the first essential feature of Old English
axiology. The same divergence recurs on the nega-
tive pole: although Security” and Benevolence™ are
the most frequent anti-values overall, as a focal value
Tradition~ overwhelmingly dominates (263 of the
464 focal negative realisations, i.e. 57%), whereas
Security™ is focal only 25 times. Thus, whenever evil
1s the semantic centre of an utterance, it is conceived
first of all as a violation of the sacred norm.

Another peculiarity is the marginal position of
Self-Direction in the structure of the value picture of
the world (1.6% of positive realizations). Individual
autonomy, self-determination, and independence of
thought, values that occupy a central place in mod-
ern Western societies, are barely lexicalized in Old
English. This is to be expected in a collectivist,
strictly hierarchical society, in which the virtues are,
first of all, loyalty (Benevolence), belonging to tra-
dition (Tradition), and glory in the eyes of the com-
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munity (Power) rather than independence. The value
picture of the world thus re-arranges emphases in
comparison with the modern one and also leaves cer-
tain spheres of the axiological space almost empty.

The fourth distinctive feature is the principle of
co-realization itself. Since a single usage conceptual-
izes from one to four values, value concepts appear
not as isolated units but as stable bundles. The most
frequent bundles — TRAD + SEC + CONF, verbal-
ized by the adjectives halig ‘holy’, cl@ene ‘pure’, and
sop ‘true’ (the sacral-protective bundle of religious
discourse), and POW + ACH + STIM, verbalized by
mcere ‘excellent’, ergod ‘of prime goodness’, and
prymlic ‘magnificent’ (the prestige-heroic bundle
of heroic discourse) — correspond to the two axio-
logical nuclei of Old English culture. Universalism
and Benevolence, by contrast, enter many bundles as
background accompaniments, which explains their
high overall frequency together with their low focal
prominence.

We also may consider the hierarchy of axes in
S. Schwartz cirumplex for the positive and negative
poles (Figures 1 and 2).

Self-Direction
1.6%

Universalism
15.8%

Stimulation
B.3%

Benevolence Hedonlsm
15.1% 10.3%

Tradition Achievement
12.6% 6

10.6%

Conformity
5.2%

Power
12.2%

Security
B.2%

Higher-order value types (hatching)

[7Z] openness to Change Conservation
B3 seltEnhancement ES selfTranscendence

Fig. 1. Schwartz Values Circumplex
in Old English texts

The circumplex of positive values (Fig. 1) is
characterized by a balance of several centres. The
diagram shows an almost evenly filled circle: Self-
Enhancement (33.1%), Self-Transcendence (30.9%),
and Conservation (26.0%) do not differ greatly, and
although Universalism (15.8%) and Benevolence
(15.1%) are the most frequent concepts, they are
nearly matched by Tradition (12.6%) and Power



Bunyck 48

(12.2%) in the opposite sectors. Positive axiology in
Old English is therefore polycentric: it rests on sev-
eral comparable pillars — Christian (Tradition), heroic
(Power, Achievement), and ethical (Benevolence,
Universalism) — while only one sector, Openness to
Change, remains weak (9.9%).

Self-Direction (5-00)
0.6%

Stimulation (STIM '}
Universalism (UNIV) 5.2%
0%

@

Benevolence (BEN)
24.4% Hedonism (HED ")
1%

Achievemen it (ACH )
6%

Security (SEC)
27.5%

Higher-order value types (hatching)

pment

Fig. 2. Schwartz Anti-Values Circumplex
in Old English texts

The circumplex of anti-values (Fig. 2) demon-
strates the dominance of a single sector; it is asymmet-
ric in nature. More than half of all negative realiza-
tions (57.0%) fall to Conservation: Security (27.5%),
Tradition™ (23.5%), and Conformity  (6.0%). Self-
Transcendence is the next most frequent sector, rep-
resented above all by Benevolence™ (24.4%). Anti-
values are thus conceptualized primarily as a threat
to order, norm, and security.

The value picture of the world is not homoge-
neous as the same concept carries different weight
in different discourse domains. In the religious
domain the leading values are Tradition, Security,
and Conformity; in the heroic domain, Power,
Achievement, and Stimulation; in the aesthetic-cos-
mological domain, Universalism and Hedonism
are activated. A single adjective, moving from one
domain to another, changes its value profile. For
example, adjective egesful ‘awesome, dread’ in
religious prose and poetry realizes the value con-
cept POW showing the majesty of God, or it real-
izes the negative values SEC and STIM describing
the terror of punishment. Adjective beorht (radiant)
conceptualizes different values in different domains:
in the aesthetic-cosmological domain it realizes
STIM (sensor pleasure), in the religious domain —
TRAD/POW (sacral greatness of God). The same was
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noted for the axiodeterminant swéte (sweet): in the
aesthetic-cosmological — a value concept HED, in the
religious domain we come across «divine love» real-
izing BEN. The value picture of Old English is there-
fore a complex structure with domain-modulated pri-
orities. Typical axiodeterminants of the domains are
for the religious domain — halig ‘holy’ and sop ‘true’;
for the heroic — mere ‘glorious’ and eergod ‘of prime
goodness’; for the aesthetic-cosmological — beorht
‘radiant’ and feeger ‘beautiful’. A fourth domain, the
gnomic, shows domination of the comparative adjec-
tives betera/betst (better, best) and sél/sélra (better)
(68 0f91 and 51 of 63 of their uses, respectively, occur
in gnomic contexts), which realise Achievement
(ACH), stating a general norm of what is ‘better’ in
life as such.

The principal diachronic factor shaping
this picture is Christianization, which over the
7th—11th centuries chnaged the axiological priorities
in favour of Conservation. In the inherited heroic sys-
tem the central values were Power and Achievement —
fame (mcere), noble lineage (eepele), and glory. Under
Christianization these values were not banned or
disgraced but sacrally reinterpreted: mcre ‘glori-
ous’, overwhelmingly heroic in reference (259 of its
uses), is transferred in 60 cases to divine glory, so
that earthly fame yields to heavenly glory. In parallel,
the aesthetic-sensory epithets beorht ‘radiant’, feeger
‘beautiful’, and swéte ‘sweet’, originally describing
physical brilliance and pleasure, acquired a religious
meaning, denoting the light of the divine and the
sweetness of God (beorht in 31 of 173 uses, feeger in
29 of 123, and swete in 9 of 23 occur in religious con-
texts). At the same time earthly goods are devalued:
earthly joys (eordlice dréamas) are repeatedly qual-
ified as wac ‘weak’. The value picture reconstructed
from the corpus therefore captures an intermediate,
transitional state, which the coexistence of two axio-
logical systems, the heroic and the Christian, within
a single lexicon.

Conclusions. Our analysis of the realisa-
tion of value concepts in Old English texts of the
7th — 11th centuries allows us to formulate the fol-
lowing conclusions.

Firstly, ten basic values suggested in the works of
S. Schwartz may be interpreted as axiological linguo-
cultural concepts, with evaluative adjectives (axiode-
terminants) representing these concepts in the formula
“axiodeterminant-+ttrajector+collocation frame”.

Secondly, the value picture of the Old English
language depends on the criteria we consider. Some
values, which we may call background ones, are fre-
quent in their realisation as they form bundles with
other values (Universalism 15.8% and Benevolence
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15.1%). Others, like Tradition (629) and Power  positive evaluation pole seems to be more developed
(445), are considered focal because they occur fre-  in the Old English period, with only one weak sphere
quently on their own. being Openness to Change.

Thirdly, the structure of the value picture prior- Fourthly, the value picture is a solid structure with
itises the values in such a way that Conservation  certain domain-specific peculiarities. Certain adjectives
is dominant for both the positive and negative  and values are characteristic of certain domains. At the
poles of values, and Self-Enhancement and Self-  same time, the values realised by the same axiodetermi-
Transcendence are represented considerably on the  nant may change depending on the domain in which they
positive pole. Such peculiarities highlight the collec-  are used to evaluate: religious, heroic, aesthetic, gnomic.
tive, sacral and heroic orientation of the culture with Prospects for further research include the in-depth
considerable neglect of individual autonomy. The  analysis of different domains' value profiles.
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