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The presented article is aimed at elaborating the problem of specific features of the Internet language in the contrasted
typologically not closely related languages: English and Chinese. On the basis of the analysis of the corpus of slang
words and neologisms selected from the investigated Internet-chats (Internet slang glossaries) in Chinese and English
there has been concluded that the sources for the Internet-sociolect are mainly abbreviation, English borrowings into
other languages, transfer of meaning, homonymy, broadening or narrowing of meaning, shortened records in numbers
and affixation. Neologisms are the prominent feature of the Internet-sociolect in all the languages in the focus of the research.
The main objective of the paper consists in investigating the common and distinctive features of the Internet-language in
the aspect of the mechanism of the production and functioning of the neologisms. The results of the carried-out research
have proved that there exist common strategies and techniques in production of neologisms and that there is a tendency
in borrowing English Internet-neologisms into Chinese with different degrees of their adaptation. The urgency of this paper
arises from the need for all-sided review of IT language in contemporary linguistic studies. The object of the work are
Internet-neologisms viewed as a specific lexical group. The subject are the peculiarities of both the production and loan
of Internet-neologisms. The research was conducted on the basis of the English and Chinese languages. The methodology
of this research involved the inductive and deductive methods and the method of contrastive analysis. In the course
of the research it has been concluded and experimentally and statistically proved that there exist common strategies
and tactics of presenting Internet-neologisms in the contrasted languages. It has also been postulated that the pragmatic
and the expressive potential of the borrowed English Internet-neologisms is preserved in Chinese. The perspective is seen
in reviewing the peculiarities of Internet-language in various Western and Oriental languages.

Key words: Internet-language, Internet-sociolect, English, Chinese, strategies, techniques, neologisms, common
and distinctive features.

Lia ctatTa npuceayeHa npobrnemi BUBYEHHS cneundikm MOBW [HTEPHETY B TUMONONiYHO HEBNU3bKO CNOPIAHEHMX
MOBaX, L0 3iCTaBNSOTLCA: aHIMINCbKIN | KWTaWChKiN. Ha 0CHOBI aHani3y cneHroBux cnie Ta Heonoriamis, BigibpaHux i3
OOCNigXyBaHWX iHTEPHET-YaTiB (IHTEPHET-KaproHHi rnocapii) KUTalCbKOK 1 aHrMiNnCbKo MoBamMK, 3p0bneHo BUCHO-
BOK, LU0 AKepenamu Ans iHTepHeT-couionekTa € nepeBaxHo abpeBialisi, aHMINCbKi 3aN03UYeHHS iHLIMMU MOBaMU,
nepegaya 3micta, OMOHIMifl, PO3LUMPEHHST YN 3BYXXEHHS 3HAa4YeHb, CKOPOYeHi 3anucu B undpax i adikcadis. Heono-
risMn € xapakTepHoOt 0COGMNMBICTIO IHTEPHET-COLIONEKTY B AOCNigXyBaHWX MOBax. [0noBHa MeTa uiel cTaTTi nons-
ra€ B AOCHIAKEHHI CMNiNbHUX i BIAMIHHUX PUC MOBW [HTEpHETY B acnekTi MexaHi3aMy TBOPEHHS Ta (PYHKLIOHyBaHHSA
Heonoriamis. Pe3ynbratu 34iNCHEHOr0 AOCHIIKEHHS NIOTBEPAMUAN HASBHICTb CMiNIbHUX CTpaTerin i TaKTUK Y TBOPEHHI
HEeOonoriamiB i TEHAEHLIO 3aN03NYEHHSI aHMMINCbKUX IHTEPHET-HEOMOri3MiB KATAMCbKOO MOBOI 3 Pi3HUM CTYNeHeM
iX aganTauii. AKTyanbHiCTb Ui€i cTaTTi 3ymoBneHa notpebot BceBivHOro ornagy MoBM iHOpMaLiRHUX TEXHOMOTi
y CyydacHux MiHrBicTMYHMX ctygisax. O6’eKToM OOCNIOXKEHHS € IHTEPHET-HeOomnoriamMu, Lo po3rnsaalTbCa SK cnewu-
chiyHa nekcmyHa rpyna. NpegmeTom € 0cobnNMBOCTI TBOPEHHS Ta 3aMO3UYEHHS iIHTEPHET-HEeOoNori3miB. [ocnigpKeHHs
NPOBaAMIOCh Ha MaTepiani aHrMiNCbKOT Ta KUTancbkoi MoB. MeTogonoria OCNiAXEHHS OXONM0E METOAM iHOYKTUB-
HOro, AedyKTUBHOrO, 3iCTaBHOro aHaniady. Y npoueci gocnigXeHHs 3pobneHo ekcnepuMeHTanbHo i CTaTUCTUYHO Nia-
TBEPOXKEHWNIN BUCHOBOK MPO HASIBHICTb CHIMIbHUX CTpaTerii i TakTWK peanisauii iHTepHeT-Heosoriamis y MoBax, Lo
3iCTaBNSATLCA. TaKOX YCTAHOBIIEHO, WO B KUTAWCHKI MOBI 30epiraeTbcs mparMaTuYHUA i EKCNPECUBHUIA NOTEHLian
3ano3nMYeHNX aHrmiCbKnX iHTepHeT-HeonoriaMiB. [epcnekTuBa B6a4YaeTbcs B ornsaai ocobnmMeocTent MOBM IHTEPHETY
B Pi3HMX 3axigHMX i CXiAHWX MOBaX.

KniouyoBi cnoBa: mMoBa IHTEpPHETY, COLIONEKT IHTEPHETY, aHrmincbka, KMTancbka, cTpaTerii, TakTUKW, Heomnoriamu,
CNinbHi Ta BigMiHHI puCK.
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3akapnarceKi Qinonoriuni cryaii

Problem-setting and recent papers survey. The
objective of the following research is the comparative
analysis of the English and Chinese Internet-language.
The theoretical grounding for the ideas supplied was
formed on the basis of the fundamental scientific
works by D. Kerremans, A. Morente, G. Rumsien’,
Tugiyanto, Chun ye Zhang, Feiu, Wenying Zhang,
Ying nian Tao, Marcin Lewandowski, all of which
were dedicated to the study of Internet-language in
different languages both in synchrony and diachrony.

The urgency of the topicality is proved by the vast
number of publications on the developing Internet-
language both in the Western and Oriental languages.
This research was conducted in the realm of cross-cul-
tural studies. The issues of the interrelation and influence
of Internet slang upon the conventional literary language
in the contrasted languages both in the lexical and gram-
matical aspects were elaborated in the scientific publi-
cations by such outstanding linguists as A. Artemov,
I. Korunets, S. Avrutin, E. Blom, D. Crystal,
Ch.N. van Dijk, M. van Witteloostuijn, M. Borovenko,
N. Hlazacheva, Chun ye Zhang, Feiu, Wenying Zhang
etc. Moreover, there has been also established a univer-
sal classification of Internet-neologisms varieties.

On the basis of the analysis of the corpus of slang
words and neologisms selected from the investi-
gated Internet-chats (Internet slang glossaries) in
Chinese and English there has been concluded that
the sources for the Internet-sociolect are mainly
abbreviation, English borrowings into other lan-
guages, transfer of meaning, homonymy, broadening
or narrowing of meaning, shortened records in num-
bers and affixation. Neologisms are the prominent
feature of the Internet-sociolect in all the languages
in the focus of the research.

It should be remarked, however, that according
to Anglo-Saxon sociolinguistic thought, to which we
adhere in this work, the term sociolect is often used
interchangeablywithsocial dialect. P. Trudgilldefines
it concisely as “a variety or lect which is thought of as
being related to its speakers’ social background rather
geographical background” [1, p. 122]. In other words,
it is the language spoken by a particular social group,
class or subculture, whose determinants include such
parameters as: gender, age, occupation, and possibly
a few others. So in this respect Internet-sociolect is
understood as a peculiar language functionally spe-
cific for on-line chatting and surfing and preserving
its distinctive features in different Indo-European lan-
guages, both Western and Oriental.

In the table given below there are given all
the types of the neologisms most vividly illustrating
Internet-sociolect or Internet-language in the con-
trasted languages (Chinese and English).
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Table 1
The Types of the Internet-Neologisms

The Occurrence
The Type of in the Contrasted
Neologisms Languages, %
Chinese English
Phraseqloglcal 15 30
units
Metaphorical 13 25
terms
Engh.sh 25 -
borrowings
Homonyms _ 10
Abbreviations _ 15
Graphons 18 10
Occasional 24 10
words

Occasional words functioning as neologisms
in Chinese Internet-language are mostly coined by
means of affixation. New lexical units are formed
by abbreviation to the first letters of the pho-
netic transcription pin yin presented in Latin in
the written form. E.g.: GCD (gong chéan dang), CPC
(Ukr.: KPK). Other type of formation is composition
of several hieroglyphs which is also wide-spread
in Chinese. E.g.: The word “Internet” is written in
Chinese as “Yintéwéng” or EI4FM.

It should be noted that the Chinese language is rich
in homophones, which makes it easy to turn numbers
into proxies for words and phrases, like “88” (“baba™)
or “bye-bye”. That explains why “666” (“liuliuliu”)
refers to the Chinese word for “smooth” or “skilled”
(&, “lin”) instead of “the devil”.

The Top-10 Internet-neologisms in English
according to their frequency and percentage
of borrowing into other Indo-European languages
are: “avatar”, “hashtag”, “blog”, “trolling”, “memes”,
“spam”, “LOL”, “meh”, “cupertinos” (T9 errors),
“geek”. These words are very productive and served
as a basis for many derivatives like “blogosphere”,
“spam-free” etc. Among the recently added words
to the Online Oxford English Dictionary there such
nonce-words as “mwahahaha”, “photobombing”.

It should be mentioned that among the word-
building types in the Internet slanguage also known
as the digital jargon there are sound imitation
(e.g. “mwahahaha”, “meh”), transfer of mean-
ing (e.g. “trolling”, “geek”, “at” (@)), shortening
(e.g. “app” (from “application”), “net” (from
“Internet”), compounding (e.g. “upload”, “down-
load”, “log-in”, “homepage”, “website”, “flash-
drive”, “smartphone”, “hashtag”), acronyms
(e.g. “WWW”, “GPS”, “OMG”, “LOL”, “PC”,
“DVD”, “CD”, “URL”, “USB”); blends (e.g. “mal-
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ware” (from “malicious software”) and “blog
(“weblog™); the use of trade names and products
such as “Google”, “Skype”, “iPod” and “iPhone”.

In Chinese all the neologisms of English ori-
gin are presented as combinations of two or more
characters: e.g. “geek” is “fRE”, “avatar” is “FAJ ;L
;&” “blog” is “1E%”, “hashtag” is “FH 5", “spam”

s “HItRip{E", “trolling” though is presented by
one character “B”, “memes” is “#£H”, “LOL” is
“RFEEK”, “cupertinos” is preserved in its original
form “cupertinos”. Such abbreviations as “WWW?”,
“GPS”, “OMG”, “LOL”, “PC”, “DVD”, “CD”,
“URL”, “USB” are presented as “JF4EpX”, “EBKTE
REFRGE, “KAEE, DAL, S, T,
while “DVD” and “USB” are preserved in its initial
form. “Malware” is also presented by the combina-
tion of characters as ‘“ZE {4, “blog” as “{HE".
Unlike Chinese, in Ukrainian Internet-neologisms
borrowed from English are functioning in their ini-
tial graphic form.

According to the Must-Know Chinese Internet
Slang of 2018 the following common Chinese literary
expressions have been labeled as “netizens”, another
Internet-neologism, used to denote words and word-
combinations typical for Internet slanguage. The
character ;Hfiil, (youni), formerly used in the meaning
of “greasy”, came to be interpreted as the elderly ones
putting down younger people or being sleazy. The
Chinese character ga fift is best known as the second
half of the common Chinese word ganga Jili J/t, mean-
ing “awkward”. But gradually it acquired the meaning
of “small talk”. Moreover, there also appeared such
words as “gawi” (“MLEE”) for “awkward dancing”
and “gachang” (“IM&") for “awkward singing” [4].

It has been concluded that the pragmatic
and the expressive potential of the borrowed English
Internet-neologisms is preserved in Chinese. The
perspective of further research is seen in review-
ing the peculiarities of Internet-language in various
Western and Oriental languages.

REFERENCES:
1. Trudgill Peter (2003). A Glossary of Sociolinguistics. Oxford University Press.
2. Martseva T. Neologisms in American Electronic Mass Media. Linguistic and Cultural Studies: Traditions and
Innovations : Proceedings of the XVII" International Conference on Linguistic and Cultural Studies, Russia, Tomsk,
11-13 October, 2017. URL: https://books.google.com.ua/books?id=ink2DwAAQBAJ&dg=Martseva+ T.A.& hl =ru&

source = gbs _navlinks_s (last accessed: 05.09.2019).

3. Rumsiené Goda Neologisms of Internet English: Sociolinguistic Aspects of Development, Lithuania, Vilniaus
universitetas, 2006. URL: https://wenku.baidu.com/view/98ca486825c52cc58bd 6bebc.html (last accessed:

05.09.2019).

4. The Must-Know Chinese Internet Slang of 2018. URL: https://www.zizzle.io/blog/the-must-know-chinese-

internet-slang-of-2018 (last accessed: 05.09.2019).

YOK 81°373:37.012:[811.161.2+811.111+131.1]

DOI https://doi.org/10.32782/tps2663-4880/2019.11-2.13

JJEKCUKO-CEMAHTHUYHI BAPIAHTHU JJIS1 IEKCEMW JIE/JAT'OI'IKA»
B YKPAIHCBKIH, AHIVTIIMCBKIHN TA ITAJIIMCBKIN MOBAX

LEXICO-SEMANTIC VARIANTS FOR A LEXEME “PEDAGOGY”
IN THE UKRAINIAN, ENGLISH AND ITALIAN LANGUAGES

Copounncnka LP.,
orchid.org/0000-0001-9116-6994

acnipanm xageopu nPUKIAOHOI NiHGICMUKU, NOPIGHANILHO20 MOBOZHABCIBA M nepemac)y

qbakyﬂbmemy iHo3eMHOI inonoaii

Hayionanvrnoco nedazoziunoco ynisepcumemy imeni M.I1. J[pacomarnosa

CraTTa npucBsYEHa BCTAHOBIIEHHIO JIEKCUMKO-CEMaHTUYHMX BapiaHTiB Ans nekcem «neparorika» / “pedagogy” /
“pedagogia” Ta BM3HAYEHHIO iX CRINbHUX Ta BigMIHHMX TWNIB. Y LEHTPI yBary cemaHTuyHa CTPyKTypa crnoBa «negaro-
rika» ik cknagHa GaraTopiBHeBa CMCTEMa, @ BM3HAYEHHS Y Hili CMifIbHOTO CEMaHTUYHOIO KOMMOHEHTA — iHBapiaHTa —
Ma€ BaXINMBE 3HAYEHHS!, OCKINbKW NPULLBMALLYE il NOCTIHWA PO3BUTOK. Y 3anponoHOBaHil po3BiaLi yTO4HEHO poboye
noHsTTA JICB y cyyacHin niHreicTMui Ta BCTAHOBMEHO MOXOM4XKEHHS BNIAaCHe NOHATTS «negarorikay. 34iNCHEHO ornsag nek-
CuKorpadiuHmX mxepen yKpaiHCbKO, aHrMiiCbKOK Ta iTaniCbKOK MOBaMy LLOAO WWPOTK TIYMAYEeHHs iekcem «nega-
rorika» / “pedagogy” / “pedagogia”. 3a3Ha4nmo, Lo y CTaTTi BiAibpaHo OfHAKOBY ANS KOXHOI 3 TPbOX MOB AOCHIAXKEHHS
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