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The portrayal of women in the media has always been a topic of debate. However, an overlooked issue is the use
of specific terms to classify women based on their physical appearance. This article highlights the problematic nature of
using certain lexemes in media discourse to categorize women based on their physical appearance. The language used
in media discourse reflects and reinforces societal norms and values, and therefore plays a significant role in shaping our
perceptions of gender roles and expectations.

The use of objectifying and stereotypical language to describe women not only perpetuates gender-based violence and
discrimination, but also reinforces the idea that women’s worth is based solely on their physical appearance, perpetuating
unrealistic beauty standards that can have damaging effects on women’s self-esteem and mental health.

By calling attention to the harmful language used in media discourse, the article aims to encourage a more nuanced
and respectful portrayal of women, one that values them for who they are as individuals, rather than their outer features.
This requires media outlets to be mindful of the language they use when describing women and to avoid perpetuating
harmful stereotypes and objectifying language that reinforces damaging gender norms.

The article highlights the importance of language in shaping our perceptions of gender and calls for a more inclusive
and respectful portrayal of women in media discourse. By challenging harmful lexemes and promoting more nuanced
language use, we can help create a society that values women for their individuality and achievements, rather than their
physical appearance.

The article summarizes that the choice of particular words to refer to women reflects the cultural and social norms of
a community. The group of terms that indicate physical characteristics illustrates how women are frequently evaluated
and grouped based on their age, body weight, and looks. This strengthens the societal pressure for women to fit into a
restricted model of attractiveness, which sustains damaging body image standards.

Key words: media discourse, gender, designation, female, appearance, gender stereotype.

3o6paxeHHs XiHOK y 3acobax macoBoi iHopmalii 3aBxamn 6yno npegmeTomM auckycin. OgHak no3a yBaroto 3anuiia-
€TbCS BUKOPUCTAHHS OKPEMUX NEKCUYHMX OOMHMLb AN NO3HAYEHHS XIHOK 3a TXHiM 30BHILLHIM BUrnagoMm. Lia ctatTa npu-
cBaYeHa npobnemartuui BUKOPUCTAHHS HU3KW NIEKCEM Y MELIMHOMY AMCKYPCi ANA NO3HAYEHHS KIHOK 3a iXHIM 30BHILLHIM
BurnsigoM. MoBa, sika BUKOPUCTOBYETLCS B MEAINHOMY AWUCKYPCi, Biobpaxae Ta 3akpinmntoe CycninbHi HOPMM Ta LiHHOCTI,
a OTXe, Bigirpae 3HayHy ponb y OPMYBaHHI HALLWX YABIEHb NPO I'eHAEPHi Poni Ta O4iKyBaHHS.

BrKkopucTaHHsi CTepeoTUnHoI Ta yNnpeaMeTHEHOI MOBY 4151 ONUCY XIHOK He NWLEe 3aKpinme reHagepHe HacUnbCTBO
Ta QUCKPUMIHALO, ane 1 NOCUIIE YABMEHHS NPO Te, WO LiHHICTb XIHKM BU3HAYa€ETbCA BUKMHOYHO ii 30BHILLHIM BArNAO0M,
NiATPUMYIOYM HepeaniCTUYHI CTaH4ApTU Kpacu, SKi MOXYTb MaTu PYWHIBHUIA BNIMB HA CAaMOOLHKY Ta NCUXiYHEe 300pOoB’S
XKIHOK.

MpuBepTaouu yeary 40 BUKOPUCTaHHS reHAepHO-yNepemixeHo! NeKCUkn B MedintHoMy OUCKYPC, LS CTaTTa Mae Ha MeTi
CMOHyKaTh Ao Binblu BUBaXeHOTo Ta LWaHOONMBOro 300paxeHHs XiHOK, sike 6 BpaxoByBano ixHi 0COOMCTICHI SIKOCTi, a He
30BHiLWHI 03HakK. Lie Bumarae Big 3MI 6yTu CBiZOMMMM LLIOAO MOBW, SIKY BOHU BUKOPUCTOBYHOTb, OMMUCYHOUM XIiHOK, | YHUKATK
3aKPINMeHHs WKIQIMBUX CTepeoTuniB Ta 06'eKTUBALT MOBW, sika MOCUITIOE AECTPYKTMBHI I'eHAEPHI HOPMMU.
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CTaTTs aKueHTye yBary Ha BaXIMBOCTI MOBU Yy (pOPMYBaHHI HALLOrO CMPUAHATTA reHdepy Ta 3aknukae Ao GinbL
iHKIIO3MBHOTO Ta WaHOBnNMBOro 306paxeHHs XIHOK y Media-auckypci. Bukpusaroum BUKOPUCTaAHHA HEKOPEKTHUX Nekcem
i 3a0x04yto4M A0 Binbll 3BaXXEHOrO BUKOPUCTAHHA MOBWU, MW MOXEMO JOMOMOITY CTBOPUTU CYCRINbCTBO, SKE LiiHYE XIHOK
3a iXHI0 iHOMBIOYanbHICTb | AOCArHEHHS, a He 3a TXHil 30BHILLHIA BUIMAA.

CrarTa nigBoauTb OO0 BUCHOBKY, WO BUOIP NEBHMX CriB Ha NO3HAYEHHS XIHOK BigoOpaXkae KynbTypHi Ta couianbHi
HOPMMU CrinbHOTW. [Pyna TepPMIHIB, SIKi BKa3ytoTb Ha (Pi3VYHi XapakTepUCTUKKN, JEMOHCTPYE, K KIHOK YAaCTO OLHIOWTb i rpy-
NYKTb HA OCHOBI IXHLOTO BiKY, Macy Tifna Ta 30BHIWHOCTI. Lle nocumntoe cycninbHUI TUCK Ha XiHOK, SIKi NOBWHHI BignosigaTu
obmexeHin mogeni NpMBabnmMBOCTI, O NIATPUMYE I'eHAepHO-YNepe;KeHi CTaHAAPTN 300paXKeHHSs! XIHOYOro Tina.

KniouoBi cnoBa: mefia-auckypc, reHaep, HOMiHaLis, XiHKa, 30BHILLHICTb, 'eHAepHWUI CTepeoTun.

Introduction. Language plays a significant role
in shaping our perceptions of the world and the
people around us. It reflects and reinforces societal
attitudes towards different social groups, including
women. Women have long been objectified and ste-
reotyped based on their physical appearance, age,
and sexuality, among other things [5]. This objectifi-
cation is reflected in the language we use to describe
them, which often reinforces negative and limiting
stereotypes.

The interrelation between mass media discourse
and gender is a crucial area of study within media
studies and linguistics. Mass media, including tele-
vision, film, newspapers, and social media, play a
significant role in shaping and reinforcing societal
norms and values, including gender roles and expec-
tations. These media platforms can influence how
people perceive and understand gender, as well as
how they construct their own gender identities via
language [6].

The representation of gender in media discourse
is often influenced by dominant cultural beliefs and
societal power structures. Media representations of
men and women tend to reinforce traditional gender
roles, with men often portrayed as powerful, asser-
tive, and in control, while women are depicted as
passive, emotional, and dependent. This can have
significant implications for gender equality, as media
representations can impact public attitudes towards
gender and perpetuate harmful stereotypes. As such,
it is essential to critically examine the role of mass
media discourse in shaping gender norms and to
promote more equitable representations of gender in
media content.

Topicality. The issue of gender-based language
has gained increasing attention in recent years, as
more people become aware of the damaging effects
of gendered language on women’s self-esteem and
social status. This article contributes to this con-
versation by examining the ways in which women
are objectified and stereotyped through language,
and how this contributes to their marginalization in
society.

The aim of this article is to explore the linguistic
subgroup of designations denoting physical features,
aesthetic features, and sensual-sexual characteristics
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of women, with a particular focus on how these des-
ignations contribute to the objectification and stereo-
typing of women in media discourse.

The methodology for this article involves con-
ducting a comprehensive analysis of the different
lexemes used in media discourse to describe women
based on their physical appearance. Specifically, the
study focuses on the nominations of women accord-
ing to their age, built, and aesthetic and sensual
characteristics.

To collect the data for this study, a systematic
search of media sources, including online newspa-
pers and magazines has been conducted. The search
has been performed using a combination of keywords
related to physical appearance and gender, such as
“woman”, “girl”, “lady appear-
ance” and “sexuality”.

Once the data has been collected, the content
analysis to identify patterns and themes in the use
of lexemes to describe women based on their physi-
cal appearance has been performed. We have used
a coding scheme to categorize the lexemes accord-
ing to their subgroups, as well as their connota-
tions and associations with gender stereotypes and
objectification.

Finally, the conclusions based have been drawn
on the analysis of the data, highlighting the problem-
atic nature of using lexemes that categorize women
based on their physical appearance and reinforcing
harmful gender stereotypes.

Discussion. The media is often described as a
reflection of contemporary society, playing a signifi-
cant role in shaping our lives and shaping our views.
The influence of media on society is multifaceted
and can be seen in many different ways. The linguis-
tic portrayal of men and women in media discourse
has been a highly debated topic among linguists.
S. Gamble states that verbal styles of gender expres-
sion and communication reflect both our personal
identities as male or female and our cultural perspec-
tives on gender and gendered interactions [2].

According to J.T. Wood, media is one of the most
widespread and potent factors that shape our percep-
tions of men and women. It permeates our daily lives,
and its messages infiltrate our consciousness con-
stantly. Media of all types project images of gender,
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many of which promote unrealistic, narrow, and ste-
reotypical perceptions. There are three primary ways
in which media portrays gender. Firstly, women are
often underrepresented, which inaccurately suggests
that men are the norm, and women are either insig-
nificant or invisible. Secondly, men and women are
frequently portrayed in stereotypical ways that rein-
force and sustain socially accepted views of gender.
Lastly, depictions of relationships between men and
women tend to emphasize traditional roles and nor-
malize violence against women [7, p. 31].

J. Changorok and A. Kiprotich A believe that
from a communication perspective, gender stereo-
types continue to play a significant role in shaping the
roles and positions that individuals occupy in society.
These stereotypes often portray women as weak and
easily dominated by physically strong and emotion-
ally restrained men who provide for their families. It
is important to note that gender stereotypes are not
limited to binary gender roles and intersect with other
factors such as race, age, nationality, social class,
and education level. Therefore, understanding and
challenging gender stereotypes is crucial in creating
more inclusive and equitable communication prac-
tices [1, p. 71].

The impact of media on women cannot be ignored,
as it often portrays them as sexual objects in popu-
lar culture, which can have a detrimental effect on
society. Women are frequently represented in sexual-
ized ways that create a standard for the ideal female
image, leading to comparisons by women them-
selves and others. Such portrayals can have a nega-
tive impact on women's mental and sexual develop-
ment. Research suggests that the sexualized images
of women in media act as models of femininity for
young girls who are still developing their sense of
self. This can lead to future problems in their psycho-
logical development, including lower self-esteem,
negative mood, and depressive symptoms. Therefore,
it is important to address and raise awareness about
the negative impact of sexualized representations of
women in media.

The analysis of the research material enables pre-
senting designations that are used to describe women
classified into group based on physical, aesthetic, and
sensual/sexual characteristics. The first group of des-
ignations denoting physical features characterizing
female appearance includes the nominations desig-
nating a woman according to:

* age: bread and butter miss — “a young girl” [4];
birdie — “a young woman” [4]; chick — “a young

woman” [4]; ingénue — “a naive girl or young
woman” [4]; rosebud — “a pretty young woman”
[4]; peach — ‘“‘an attractive young woman” [4];
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beldame — “an old woman” [4]; crone — “a withered
old woman” [4], for example:

“An exhilarating encounter with studly wizard
Howl (Christian Bale) brings Sophie to the attention
of the menacing Witch of the Waste (Lauren Bacall),
who jealously transforms the girl into a crone” [3].

* built: sylph — “a slender graceful woman” [4];
Amazon—“atall, strong, often masculine woman” [4];
larger woman — “very tall or very fat woman” [4];
fussock — “a fat unwieldy woman” [4], for instance:

“Thousands of verified five-star reviewers raved
about how complementary this swimsuit is on larger
women” [3].

The group of designations denoting aesthetic
features characterizing a person according to the
presence/absence of beauty includes the following
lexemes:

a) aesthetic feature “attractiveness’:

beauty — “one that is beautiful, especially a beau-
tiful woman” [4]; belle — “a popular, attractive girl
or woman, especially the most attractive one of a
group” [4]; fair — “Archaic. A beautiful or beloved
woman” [4]; lovely — “a beautiful person, especially
a woman” [4]; nymph — “1. Greek Mythology &
Roman Mpythology. Any of numerous minor dei-
ties represented as beautiful maidens inhabiting and
sometimes personifying features of nature such as
trees, waters, and mountains. 2. A girl, especially
a beautiful one” [4]; doll — “1. A child’s usually
small toy representing a human being. 2. A pretty
child. 3. Slang. a. An attractive person. b. A woman;
cutie — an attractive person, esp. a pretty one” [4];
scorcher — “a very attractive girl or woman” [4];
Venus — “a beautiful or attractive woman” [4], for
example:

“The party’s second biggest belle of the evening
was Marion Cotillard. Clutching her best actress tro-
phy for "La Vie en Rose," she swept into the bash,
rushing past reporters and bear-hugging her family
and friends inside the party” [3].

b) aesthetic feature “unattractiveness”:

boot “an  unattractive woman”  [4];
Sfirump — “a dowdy, unattractive girl or woman” [4];
gorgon — “an ugly, repulsive woman” [4]; hag — “an
ugly, slatternly, or evil — looking old woman™ [4];
pig — face — “a dirty, unattractive woman” [4], for
instance:

“As for Coolidge, any movie that makes this
sexy and inspired comic performer into an unfunny
frump has clearly gone out of its way to misuse its
resources” [3].

The group of designations denoting sensual —
sexual characteristics is actualized by nominations
that include assessment of a person’s sexuality or



Bunyck 27. Tom 3

objectifying perception of a person as a potential sex-
ual partner including the following sets of lexemes:

* sexually attractive woman:

hottie — ““a woman reputed to be highly sexed” [4];
siren — “a woman regarded as seductive and
beautiful” [4]; vamp — “a woman who uses her charm
to seduce and exploit men” [4]; foxy lady — “sexually
attractive woman” [4]; juicy tomato — “sexually
attractive woman” [4], for example:

“We’ve all seen the ads many times over: a guy
with a certain glint in his eye as he looks at his
foxy lady, the couple lounging in their beachfront
bathtubs, the man preparing to loft a football through
a tire swing — all waiting, and pharmaceutically
ready, for the right moment to arise” [3].

» a sexually demanding woman, a prostitute:

ball — breaker — “a sexually demanding woman;
a woman who destroys men’s self — confidence” [4];
ball — buster — “a sexually demanding woman; a
woman who destroys men’s self — confidence” [4];
broad — “a woman, a prostitute” [4]; chippy — “a
female prostitute” [4]; courtesan — “a prostitute with
a courtly, wealthy or upper — class clientele” [4];
doxy — “a floozy; a prostitute; a mistress” [4];
harlot — “a prostitute or promiscuous woman” [4],
for instance:

“Prominent cultural anthropologist Roland
Girtler also doesn't understand the excitement, noting
that throughout history, courtesans and highborn
ladies of dubious repute were always welcome at
balls” [3].

* a flirtatious woman:

fizgig — “a giddy, flirtatious young woman” [4];
flirt — “a person who behaves amorously without
serious intent” [4]; firippet — “a frivolous or showy
young woman” [4]; gold — digger — ““a woman who
flirts with a man solely with intent to extract money
from him” [4], for example:

“Jolie: “Because she's a really — she's a gold
digger and she's a really bad woman. She represents
everything that is wrong with women” [3].

* a promiscuous woman:

giglet—“awanton woman” [4]; minx —“a pert girl;
a wanton young woman” [4]; scrubber — “a sexually
promiscuous girl or woman” [4]; fotty — “a girl,
a woman, a promiscuous woman” [4], for example:

“During “Wannabe,” the redheaded minx
“pointed at Posh's tummy” and announced, “She’s
pregnant” [3].

Thus, the research material analyzes the
designations used to describe women based on
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physical, aesthetic, and sensual/sexual characteristics.
The designations for physical features include
terms denoting age and built. Aesthetic features are
categorized into attractiveness and unattractiveness.
The group of designations for sensual/sexual
characteristics include terms for sexually attractive,
demanding, flirtatious, and promiscuous women.

The analysis presented in the research material
shows that women are often categorized and described
based on physical, aesthetic, and sensual/sexual
characteristics in language. These designations can
reinforce gender stereotypes and objectify women,
reducing them to their physical appearance and
sexual appeal. The use of these types of language
can perpetuate harmful societal attitudes towards
women and contribute to their marginalization and
oppression via language means.

Conclusions. The use of certain lexemes to
describe women reflects the cultural and social values
of a society. The subgroup of designations denoting
physical features reveals how women are often judged
and categorized based on their age, weight, and
appearance. This reinforces the societal expectation
for women to conform to a narrow standard of beauty,
perpetuating harmful body image ideals.

The aesthetic feature subgroup demonstrates how
women are frequently objectified and valued solely
for their physical attractiveness. This objectification
not only reduces women to their physical appearance
but also reinforces gender-based power dynamics
that prioritize male desires and objectify women.

The subgroup of designations denoting sensual-
sexual characteristics reflects the societal double
standards and stereotypes surrounding women’s
sexuality. Women are often labeled and stigmatized for
expressing their sexuality, while men are praised for
doing the same. These designations contribute to the
perpetuation of rape culture and the marginalization
of women in society.

In conclusion, the linguistic patterns discussed
in this article have a profound impact on how
women are perceived and treated in society. By
objectifying and stereotyping women through
language, society reinforces negative gender-based
power dynamics and limits women’s opportunities.
It is crucial to recognize and address these issues by
promoting more inclusive and equitable language
that reflects the diversity and complexity of women’s
experiences. This can lead to a more equitable and
just society that values and respects women’s agency
and contributions.
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CEMAHTHUYHA JEPUBALI AK JZKEPEJIO ITIOIIOBHEHHA MOJIOAIKHOT'O
CJIEHI'Y CYYACHOI HIMEIIBKOI MOBHA

SEMANTIC DERIVATION AS A SOURCE OF COMPLEMENTING THE YOUTH SLANG
OF THE MODERN GERMAN LANGUAGE

Hinny:xkna LA.,
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suxnaoay xageopu ginonoaii,

nepexkiaoy ma Cmpame2iyHux KOMYyHIKayi
Hayionanvnoi akademii Hayionanvroi 26apoii’ Yxpainu

CTaTTio NPMCBAYEHO BMBYEHHIO SIBMLLA CEMAHTMYHOI AepuBaLlii B Cy4YacHil HimeLbkii MoBi. CemaHTUYHa AepvBalis
po3rNagaeTbes SK [XKepeno NOMOBHEHHS CIIOBHUKOBOIO CKMady MOMNOADKHOro crneHry. [locnigxeHHs npoBoanTbCS 3 ypa-
XyBaHHAM 3000y TKiB Cy4acHOi Heonorii. Y cTaTTi OKpecnoTbCsa NPObnemMHi MMTaHHSA HeONoril Ta BUABNATLCA [Kepena
CEeMaHTUYHOI AepuBaLii B MOMOADKHOMY CMEHry, BU3HAYaloTbCA OCHOBHI TUMW CEMAHTUYHUX OepuBaTiB 3 ypaxyBaHHSAM
IXHbOI CEeMaHTUKM Ta CTPYKTYpM, 3’ACOBYIOTbCA OCHOBHI MEXaHi3MW TBOPEHHS CEMaHTUMYHUX OEepuBarTiB, aHani3yeTbecs
bYHKLiOHaNbHWI acnekT ognHULIL AOCHIAKEHHS Y MOMOAIKHOMY CreHry. BuainaiTeca ceMaHTUYHI, CTPYKTYPHI Ta oyHK-
LioHarnbHi 03HaKN HOBITHIX NekceM. BCTaHOBMIOETLCS aHanoria nepeHeceHHs, MOTUBALIMHI ceMun Ta iX MicLe B CTPYKTYPI
3aranbHOro Ta cnewjianbHOro 3HavyeHHs. BusHayaeTbCcst ponb cemaHTUYHOI AepmBaLlii Sk edheKkTnBHOro 3acoby yBupas-
HEHHS MOMOAIKHOIO CIEHTy Cy4acHOI HiIMELIbKOT MOBW; 3'ACOBYETbCSI aKTUBHICTb HEOMOTi3MiB 32 MOPCHOSIONiYHOK O3HAKO
Ta aHani3yTbCs CNocobu TBOPEHHS HOBUX CHiB.

ABTOp AifLLOB BUCHOBKY, LLO NPOLIECH CEMAHTUYHOI AepuBaLlii B MONOAIKHOMY CIEHrY Cy4acHOI HiIMELbKOI MOBM Ail0Tb
AocuTb akTMBHO. OCHOBHWM PecypcoM MOMOBHEHHS MOMOAIKHOMO CIIEHry Cy4acHO! HiMeLbKOi MOBUW € 3aranbHOBXMBaHa
nekcuka. Y pesynbraTti CeMaHTUYHOI AepuBalii BiaOyBaeTbCsl PO3LUMPEHHST CMUCMOBOro obcsAry crnosa, nitepatypHoro
CTaHAapTy 3a paxyHoK MosiB1 B HbOMY PO3MOBHOIO MEKCUKO-CEeMaHTUYHOro BapiaHTa. CemMaHTUYHi aepueaTtu, Baemogi-
04N B KOHKPETHOMY KOHTEKCTi, (DOPMYIOTb CYKyMHE NpeAMeTHE 3HAYEHHS 3 EMOTUBHO-OLIIHHUM HaMipOM, pernpe3eHTyioum
TUM CaMUM BMpasHile MomnodixxHy Moy. OcobnmBO NpoayKTUBHO BiaOyBarOTLCSA MPOLECU PO3LUMPEHHSA CEMaHTUYHOIO
006csry MOBHMX OAMHWLb NEPEBAXHO HA OCHOBI Pi3HMX BMAIB MeTacdopu, AeLLo MeHLLUE — METOHiMii. >KaproHHe nepeocmuc-
NEHHA MaibXe 3aBXaW CYyNpPOBOMKYETHCS EKCNPECUBHOI 1 0OPA3HO0 OLLIHKOK, TOMY BinbLUICTb KaPrOHHNX METOHIMIYHUX
nepeHeceHb NOEAHYOTb MEPEHECEHHS 3a CYMDKHICTIO Ta 3a cxoxicTio. CeMaHTMYHa AepyBaLlist BNNMBAE B LINOMY Ha BECb
NEKCUKO-CeMaHTUYHUIA SpYC MOBU, POOUTL MO0 AMHAMIYHWM, 30aTHUM LIBMOKO pearyBaTil Ha 3MiHW B eKCTpaniHreanbHii
JincHocTi, Binobpaxatouu ix.

KntoyoBi cnoBa: HiMeLbka MOBa, CeMaHTUYHa AepuBaLis, CIIEeHr, CEMaHTUKA, 3BYXXEHHSA 3HAYEHHS, PO3LUNPEHHS
3HaYeHHs.

The article is devoted to the study of the phenomenon of semantic derivation in the modern German language. Seman-
tic derivation is considered as a source of replenishing the vocabulary of youth slang. The research is conducted taking
into account the achievements of modern neology. The article outlines problematic issues of neology and reveals the
sources of semantic derivation in youth slang, defines the main types of semantic derivatives taking into account their
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