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AHoTauis. CTaTTio NPUCBSYEHO AOCHIMKEHHIO Cy4acHOro MynbTUMOAANBLHOIO CUHTAKCUCY Ha MaTtepiarni aHrfoMOBHOI
peknamu. Kopnyc inocTtpaTMBHOrO mMatepiany CBiAyMTb, LIO Cy4acCHi KOMYHIKaHTU MOCNyroBylTbCA He nuwe Bepbanb-
HUMK 3acobamu, ane 1 LIMPOKMM CneKTpoM HeBepbanbHUX oanHUUb. [pogeMoHCTpoBaHo, Wo HeBepbanbHi CknagHuKu
€ MOBHOLIHHUMMW OAMHULIAMM, SKi 34aTHI 3aMilLlyBaTh HU3KY anbTepHaTMBHMX oauHuLb. OBrpyHTOBaAHO, WO HeBepbasnbHi
3acobu He nocTynaTbca BepbanbHUM ekBiBaneHTaM, a HaBnaku, CpUsoTb 3HAYHO LLUBMALIOMY CMPUAHATTIO, a BiaTak
i 3anam’siTOBYBaHHI0.

[loBeneHo, Lo NpeacTaBneHi MynsTUMOAANbHI CUHTAKCUYHI KOHCTPYKLIT MOXYTb MaTy Kinbka cnocobis aelundpyBaHb,
AKi 3anexartb Bif, NOTEHLiIMHNX KOMYHIiKaHTIB. HaBeaeHi npuknaau ceigyaTh, WO BaXUBY Porb Y TakUX peveHHsaX Biarpa-
0Tk 3HaKM nyHkTyauii. Kpim Toro, gocutb 3atpebyBaHMMM | YaCTO BUKOPUCTOBYBAHNMMN € apudMETUYHI 3HaKW. ICHYIOTb
TaKoX KOHCTPYKLIi, Y SKMX NOCMYroBYOTHCS HE NnuLle 300paKeHHAMU Ta apudMETUYHUMU 3HAKaMK, a i KoandiKoBaHUMU
nekcemamu. OKpecneHo, WO Ha BiAMIHY Bi4 TPagMUIHOIO CUHTAKCUCY, MyNbLTUMOAANbHUI Ha pasi He Mae ycTaneHux
npaswur, BiANOBIQHO A0 AKuX BigOyBalOTbCA NpoLecy WndpyBaHHs Ta AelmndpyBaHHs iHdopmauii. Ha BiamiHy Big icHyto-
YMX 3aranbHOMPUIHATUX CTpaTerin ByA0BU KMACUYHMX AHTTTOMOBHMX peYeHb, MyNbTUMOAANbHI MaloTb JOBINbLHY OyaoBY.
YacTuHa Takmx pevyeHb € NOBHUMU, YaCTUHA — HEMOBHUMU Ta 3MYLUYIOTb peunnieHTiB JOMUCOBaTH iHhopMaLito. Buss-
1EHO, WO MYMbTUMOAANbHI CUHTaKCUYHI KOHCTPYKLiT MOXYTb MaTu Kinbka BapiaHTiB gewwmndpysaHHs. Lie 3anexuTs Big
peuunieHTiB. 3Ha4Hy YacTMHY iHopMalLlii penpe3eHTyoTb HeBepOanbHUMK CcKnagHukammn otorpadiyHoro Yn MantoHKo-
BOro xapakrtepy. Cnoctepiraemo pi3Hi KOMGiHaLjii Ta pi3Hi NOCNIQOBHOCTI PO3MILLEHHS ETEMEHTIB, CYKYMHICTb SKUX YMOX-
numenoe HOpMyBaHHS MOBHOLIHHUX MYNETUMOAANBHUX CUHTAKCUYHWUX KOHCTPYKLIN.

KntovoBi cnoBa: mynstumogansHa nekcema, MynstTuMogaribHa CUHTakCUYHA KOHCTPYKLIA, 3acib, 3HakK.

This article is devoted to the study of multimodal lexical units and syntactic constructions. Taking into account the
illustrative material which has been analysed, it has been identified that a certain portion of modern English-language
lexical units as well as syntactic constructions have changed its status from monomodal to multimodal. Information rev-
olution served as a key reason for that and made it possible to implement communication transformations at all levels,
from graphic to textual. It has been shown that the number of non-verbal devices which are included in a single syntactic
construction is not fixed, and varies in each case. Among these constructions there are some in which there is only one
component of a non-verbal nature, or several within one lexical unit or a syntactic construction in general. Those which do
not contain any verbal components have also been identified. The choice of a non-verbal unit which is appropriate in each
case is determined by the subject and primarily corresponds to the content of the text. A number of non-verbal units which
were identified in the corpus of the exemplifying material are very similar to the substituted lexical unit. This technique is
used to ensure comprehensibility of an advertisement. It should also be noted that the multimodal lexeme often includes
one non-verbal component which reflects the full name of the product which is being advertised. This indicates a change
in semiotic paradigms and the need to rethink existing approaches to the consideration of signs and sign systems. On the
basis of the examples which have been analysed, we have a reason to conclude that multimodal lexemes are units which
are formed by combining exclusively non-verbal units which correspond in form to the codified alphabetic graphemes; or
verbal codified graphemes and nonverbal ones which combination forms a unit which differs from the classical one. It has
been identified that multimodal syntactic constructions can have several options for deciphering. It depends on recipients.
The majority of information can be represented through non-verbal means of photo and picture nature. There are different
sequences of elements but it doesn’t influence the formation of proper multimodal syntactic constructions.

Key words: multimodal lexeme, multimodal syntactic construction, device, sign.

IlocTranoBka nmpodsjemu. Y cydacHiii aHTIIOMOB-
Hill pekiami, SK i B MACMeNIHHUX TeKCTaX HePEeKIaM-
HOTO XapakTepy HaTparuiieMO Ha CKJIaJHI MYJBTH-
MOJIalIbHI CHHTaKCH4HI KOHCTPYKIIIi JI0 CKITay SKUX
BXOIATh TETEPOTeHHI KOMIIOHEHTH, 30KpeMa: CBiT-
JIMHHA, 300pa’keHHs, MaTeMaTHIHI CUMBOJIN i BepOa-
mizatopr. MynsTUMOJANbHE PEYEHHS TaKOTO THITY
3pO3YMITH CKJIAJHO, Ha BiJIMiHY BiJl HU3KH THX, SKi

Oynv TPYHTOBHO IPOAaHATI30BaHI HAMH Y TIOTIEPEIHIX
po3Binmkax [2].

[IpuHarigHo 3ayBakKMMO, 10 MH HEOIHOPA30BO
aKIICHTYBaJM yBary Ha MYJIBTUMOIAILHUX CHHTaK-
CUYHUX PEUYCHHSX, MPOYUTAHHS SKHX CTaHOBHUTH
neBHi TpynHomli. OHAaK aHai30BaHI CHHTAKCHYHI
KOHCTPYKIIii Ha puc. 1 Ta 2 — HalOUTBIT HE3pO3yMilTi
Ta BHMAararmTh Bil YMTa4iB TPYHTOBHUX (DOHOBHX
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3HaHb, SIKi CIPHUATHMYTh HAJECKHOMY pPO3YMIHHIO
3MICTy. Y [bOMY BHIAJKY PO3KPHUTH CYTh TaKHX
pEYCHb JOIOMAaralroTh HasBHI BepOanizaTopu, sKi
Iemr(pyOTh 3MICT.

Pexnama mepeOyBana y Qokyci yBaru BiTUM3-
HSHUX Ta 3apyODKHHUX OOCTIIHUKIB, cepel SIKUX —
T. Keiiko [6], I. Kyx [5] H. Jluca [1], JI. Maxkapyxk
[2—4] Ta iH., OmMHAK HAJIEKHOI yBaru MYyJIETUMOIATTh-
HUM CHHTaKCHYHHMM KOHCTPYKLiSIM B aHIJIOMOBHIH
pexiami npuAiseHo He OyJo, IO i 3yMOBIIOE aKmy-
anvHicmo AOCIIIKEHHS.

Meta po60TH TOJISITae B MOJIIBEKTOPHOMY aHa-
Ji3i 3ac00iB, SKi BUKOPUCTOBYIOTH ISl MPOAYKY-
BaHHS CUHTAKCHUYHHMX KOHCTPYKLIN B aHIJIOMOBHIN
peknami

Buksax ocHOBHOro marepiajgy J0CTiIZKeHHS.
ApudmMeTnyHi 3HAKU CIYTyIOTh €JIeMEHTaMH piB-
HOBarW Ta TNPOTHCTaBICHHS, a TaKOX IOKAa3yIOTh
pe3yibTaT — Ta X — € 3acobamMu popMyBaHHS MaTeMa-
TAYHOI PiBHOCTI, Y SIKI TaKOX BUKOPHCTAHO =, STKE
BUCTYyNAE 11 CTPYKTYPHUM €JIEMEHTOM, ajle y LIbOMY
BUMNAJKY € CKJIQJHUKOM, SIKMH TPOKJagae MpsMHUN
LOUISIX 70 BUCHOBKY. lle MOXXHa TakoX TpakTyBaTu
SIK MYJBTUMOJIaJIbHE PEUCHHS, SIKe YIOMiOHIOEThCS
MaTeMaTHIHINA PiBHOCTI.

[SEATE CQUATION | SRS P
1o Crubse’s Scientology - related antics. But Crubse may need Spielberg to save his career, [ naf -

[ETEVEN SPIELBERL]

MynsTuMoaabHe PEYCHHS Ha pHUC. 3 3MYIIye
YUTa4iB MUMOBOJII 33yMaTHUCs, TIPO IO HTHUMEThCH,
aJI’Ke BOHO HE MICTHUTh >KOJHOTO BEpPOAJIBHOIO KOM-
noHeHta. OcoOnuBuil cnoci0d monavi marepiainy He
Jla€ 3MOTH YUTa4eBi OJpa3y 3pO3YyMiTH, IO 3aKOAO-
BaHO Ha pUCyHKaX. BepOaibHUiA CynpoBiJ 4acTKOBO
peaitizye TyMKy, IO TaKHM YHHOM KOMIIaHis pernpe-
3€HTy€ CBii OpeHI ¥ Toka3ye ocoONMBHUI CHOCIO
CIIKYBaHHS 3 KITIEHTaMHU.

Puc. 4, xpiM BepOaIbHOTO TEKCTY, MICTHTh 10AAT-
KOB1 PUCKH, SIKi HE BILIUBAIOTh Ha 3MICT IOBIJOM-
JICHHS, alieé € HOro HeBil’€MHUMH CTPYKTYpHHUMHU
eJIEMEHTaMH.

Hactynauit npukianm Ha puc. 5 MICTUTH
MareMaTHYHUA 3HaK +. 3amicTe Jekcemu plus
BUKOPUCTAaHO apU(METUYHUN  CHMBOJ,  SIKHIA,
3 OIHOTO OOKY, MOKHA BBBA)KaTH 3aCO00M KOMITpecii
Mmarepiaiy, 3 IHIIOTO, JIEKOPaTHBHUM €JIEMEHTOM,
ANBTEPHATHBOIO JI0 HEBHKOPUCTAHOTO BEepOaIbHOTO
CKJIaJHHKA.

Puc. 6 ymimye myxKu, IO HaXalOTh PEUYEHHIO
MYJIBTUMOJANBHAX O3HaK. YBa)KHE MPOYUTAHHS
TAKOr0 pEYEeHHS Ja€ TiJICTaBH CTBEPKYBaTH,
I0 Y [OMY KOHKPETHOMY BHIAJKy iH(popmarris,
BMIIlleHA Yy OY)KKaX, APYTOpsaHA, OCKUIBKH oOpaHa

ELLIENE DSCAR)

Puc. 12, c. 8]

SLATE

COUATION [Tty Lo Ll o alvant SO0 iy
,-m,,.*,.,._,,,,._,_,_mmmmd-n*'““"““'“'

L Girtbana” and “You, s

[0 L 0 TR

|Po BELLY)

Puc. 2 [1, c. 4]

Puc. 3 [8, c. 132]
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Puc. 5[5, c. 43]

TaKTHKa 3 MOY)KKaMH Ja€ 3MOTY IPOYUTaTH 1€
pedenns aBosiko: The Death (and Birth) of Europe.
a00 The Death of Europe.

Ha BigMminy Bix puc. 6, s MyJbTUMOIAIBHUX
pedeHb, yMIleHNX Ha puc. 7 i 8, He IPUITyCTUMUM
€ JIIBOSKE TPOYUTAHHSA, OCKUTBKA IMX JBa OJIOKH
JIOJIATKOBO  MIJKPIIUIEHI Ay»XKKamMH, TOMY JKOIHA
YacTUHA PEUYEHHs HE MOXKE BBKATHUCS IPYTOPSITHOIO
a0o MEHII BaKIMBOK. Y IUX BUIMAJKaX, HABIAKH,
JTy’KKHU CIIPHUSIOTH aKIIEHTYBaHHIO YBaru i 3MyIIYIOTh
3ayMaTUCsl HaJ OOPaHOI aBTOPAMH CTPATETIEI0
1ozadi Marepiainy.

Puc. 9 HanexuTh, Ha NEPIINHA OIS, 1O PO3PSIY
3BuuHUX. OpHak AnepeHIiHHOI  CKIIAZ0BOIO
pOro peueHHs € komip. OmHe peveHHs BUKOHAaHE
3a JIOTIOMOT0I0 JBOX KOJILOPIB, ajie OJHOTO pO3Mipy
mpudTa. HaliBaxkuBimma yacTiHa BUKOHAHA OiTIM
KobopoM. Lle Texx cBoepiHa TeXHiKa aKLIEHTYBaHHS
yBaru.

Puc. 10 MiCTHTh TEKCT i3 KiNBKOX pedeHb. Sk
0a4rMo, OTHE 3 HUX HAJISKUTH JI0 MYJIBTUMOAATILHUX,
OCKUTBKM CKJIaNa€ThCS 3 OMHOTO 300pakKCHHS.

Puc. 6 [5, c. 43]

e pexmama aBTOMOOiNS. BoueBump, mo ioro
JemuQpyBaHHs 3alCKUTh Bl pPELUITi€HTa, aie
[IKOM 3pO3yMiIMM € Te, W0 Lei mpouec He
o0iliieTbcst MpUHAMHI Oe3 Ha3BH TPaHCIOPTHOTO
3acoly Shell.

Puc. 11 # 12 € uwacTMHamMu OZHOrO i TOrO X
pexinamHoro Omoky. IIpencraBieni peueHHS TaKOX
€ MYJIBTUMOJAAJIBHUMH 3aBISKH BXOIKEHHIO [0
iXHBOT CTPYKTYpH 3HaKiB Oijibie i MeHe (puc. 11)
Ta HaJaHHSA OCOOJMBHUX CHEle(EKTIB HalUCaHUM
miTepam (puc. 12). 3mMicT pedeHp HITKOM 3pO3yMiTHi
6e3 IUX 3HAaKiB. IX MOXHAa He BPaxoByBaTH MpHU
nemudpysanHi 3micty. [Ipore BoHH, K 1 IyXKH,
CUTHAJII3YIOTh TIOYATOK Ta KiHEeIb PEUCHHS.

Bnpapmmice 10 aHamizy peKIamMHOTO OJIOKY,
pO3yMIEMO  NPUYMHU  IMIACBIYCHHS»  JIITEP,
HaJaHHS iM meBHUX ocobnuBcTeil. Lledt kpok
3YMOBJICHHH THM, IO PEKJIaMy HPUCBSIUYEHO HOBIiH
MoOJIeNli TeneBizopa Samsung, KWW, 32 CIIOBaMH
pekiaMonaBuiB, Mae UU(PpPOBUH 3BYK, BUCOKY
PO3MIJIBHY MOXJIHMBICTh Ta 3JaT€H TPAHCIIIOBATH
BHUCOKOSIKICHI 300paKeHHS.

Puc. 7 [7, c. 25]

Don't hope. Know

Puc. 8 [7, c. 25]

1044 poinks

72 wins

Puc. 10 [4, c. 60]

L——

Puc. 11 [4, c. 60]
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ENTRANCED

Puc. 12 [3, c. 12]

CretiebekTi  TENEBI30pa EKCTPANoOiIbOBaHI Ha
JTepH, AKI BUOMUCKYIOYM, YMOBHO CIIOIyYalOTHCS
MDK CO00I0, CTBOPIOIOTH BITIYTTA €THOCTI Ta
HEHOMIJIBHOCTI.

VYpaxoByroun NpOaHaIi30BaHi BHILNE HPUKIAIM,
cepesl MyIBTUMOJAIBHIX CHHTAKCHYHUX KOHCTPYK-
i JUQEpeHIlileEMO: TOMOI'CHHI Ta T'€TEPOrCHHI.
o mepimroro THUMy HaNEXaTh Ti, SKi CKIIATAIOTHCS
3 BepOabHUX CKJIATHUKIB Ta 3HAKIB MYHKTYaIlii abo
3 HeBepOAIbHHUX CKIIAJHUKIB, SKi BXOIATH IO ONHIET
3HaKoBOi cucteMu. Jlo pyroro 3apaxoByeMo Ti, IO
YTBOpEHI LUIAXOM MTOEAHAHHS Pi3HUX 3HAKOBUX CHC-
Tem. IX popMyr0Th BepbanbHi Ta HeBepOabHi 3ac00H,
ab0 X BHKIIOYHO HeBepOalbHi, YTBOPEHI MUITXOM
CHOJYYeHHS Pi3HUX HEBepOATbHUX MOAYCIB [2].

l'eTeporenni KOHCTPYKIIii MOAIISEMO HA YOTHPH
IpYyIU: MYISTUMOJANIbHI CHHTAKCUYHI KOHCTPYKIIi,
IO TPYHTYIOTBCS Ha BepOaIbHOMY MOMYCi; MYJIb-
TUMOJIAIbHI CHHTAKCHYHI KOHCTPYKIi, MO TPYH-
TYIOTBCS Ha HeBepOaTbHOMY MOAyci (Momycax);
MYyJIBTUMOJIANIbHI CHHTAKCHYHI KOHCTPYKINi, IO
IPYHTYIOTBCSI Ha BepOalbHOMY MOIYCi 3 BHKOPHC-
TaHHAM creuedekTiB, Mo 37aTHI TpaHchopMmyBaTu

CEMaHTHKY; MYJIbTUMONAJIbHI CHHTAaKCHYHI KOH-
CTPYKIIii, O TPYHTYIOTHCSA Ha KiJIHKOX HEBEepOah-
HUX Mopaycax (0e3 >XOMHOTO BepOaNbHOTO CKIIal-
HuKa) [2].

BucnoBku. Otxe, sk 0auMMO, MyJbTUMOJATBHI
CHUHTaKCHYHI KOHCTPYKIIi{ MOTIKOMIIOHEHTHI Ta TeTe-
porenHi. BoHHM cKIIamaroThes 3 PI3HUX CKIIATHUKIB,
AKI MakCHMAJIbHO «HAOJIKYIOTH» iX II0 TUIIOBHX
BepOanpbHUX. BinpmIicTh 3 HUX, MOOyIOBaHA MLIsA-
XOM KoMOiHalii BepOalbHOrO MOAYCY 13 3aiIy4eHHAM
NpPUHAKMHI OJHOTO YU KIJTBKOX KOMIIOHEHTIB HEBEp-
OayibHOT MpUPOAU. 3arajioM, He ICHY€ KOTHUX 00Me-
KEHb L0710 CKJIaJHUKIB, 3aBASKH SIKUM (HOPMYIOThCS
TaKi CHHTaKCHYHI KOHCTPYKIii. SIk 6aummo, iX Kinb-
KiCTh BapilO€ThCS Ta 3aJIE€KHUTh Bl KOHKPETHOT METH,
AKY TIepecyily€e IpOAYLEeHT.

[lepcrieKTHBHUMHU BBaXKa€EMO TOJAJIBII  JAOCIi-
JOKEHHSI CIIPSIMOBaH1 Ha BUBYEHHS PEKIIAMH, y TPO-
1eci MpoAyKyBaHHS AKOi BHUKOPHCTOBYIOTh HEBEp-
OampHI Ta mTapaBepOanbHI CKIAQAHUKH W BHUSB
MOXJIMBHX CHOCOOIB CHONYyYyBaHOCTI Pi3HHX OIH-
HUIIb, CyKYIIHICTh SKHX YTBOPIOE MOBHOLIHHI MYJb-
TUMOJIAJIbHI pEeUeHHS.
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