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The article argues the linguistic and cultural motivation of the synchronicity / asynchronicity of media genre paradigm in
Slavic communicative space. The author formulates genre paradox, actual for modern media space, that is solved through
the current concept of ‘format’ (traditional genres of news, interviews, articles, etc.). Medialinguistic motivation of analyzed
processes of communicative dynamics of modern genres (versions of shows, advertisements, media analytics, reviews,
stories, giveaways, etc.) is also based on a range of semantic priorities of society development, the nature of its presence
in the modern media sphere of the globalized world. Linguistic realization, architectonics, extralinguistic nature — all these
traditional criteria of the functional status of the genre are taken into account in accordance with the format of the so-called
‘genre Bible’ that determines its communicatively oriented identity or adaptability in different countries. It is also mentioned
current tendency to genre generalization of media communication, when the field of culture is not a criterion for linguistic
and cultural identification of society. Emphasis is made primarily on the prescribed technical capabilities of programs
and special applications, and genres, stylistic resources and content — quite typical characteristics for public communication.

The research focuses on the functional differentiation of ‘traditional’ and ‘new’ media that represent already established
communicative models or successful genre formats that generally determines the criteria of identity in dynamics of Slavic
media. The genre synchronicity / asynchronicity of their status and development was interpreted on the material of modern
authoritative national print and television media (in Ukraine, Poland, Slovak Republic, Czech Republic, Bulgaria, Serbia)
and social networks. The thesis on the globalization dimension of the dynamics of mass communication is actualized. lts
professional interpretation is effectively identified in the constructs of the geolinguistic paradigm.

Key words: media, Slavic media, genre, media genres, media genre theory, linguistic and cultural motivation.

Y cTatTi apryMeHTOBaHO NiHrBOKYNbTYPONOriYHY MOTUBALLI0 CUHXPOHHOCTI/AaCUMHXPOHHOCTI MELiaXXaHPOBOI Napagurmm
Y CINOB’SIHCbKOMY KOMYHiKaTMBHOMY MpocTopi. ABTOp (hOPMYMIOE 1 iHTEPNPETYE akTyarnbHWIA A1 Cy4aCcHOro megianpoc-
TOpPY XaHPOBUI NapafoKc, NOB’A3aHUN i3 Cy4aCHUM NOHATTAM «MegiiHuin popmat». MegianiHreicTuyHa MoTmBaLia aHa-
Ni30BaHNX MPOLIECIB KOMYHIKaTMBHOI AMHaMIKM Cy4aCHWUX >XaHpiB (iHBapiaHTV IOy, peknamu, MediaaHanitvku, ornagu,
CIOXETK, CTOPI3, riBeBel Ta iH.) KOMEHTYETLCS B KOHTEKCTi CMUCIIOBMX MPIOPUTETIB PO3BMTKY CyCMiNbCTBA, iX igeHTudikauii
B CyyacHi megiacdepi rmobanisoaHoro cBiTy. MoBHa peanisauisi, apxiTeKTOHIKa, eKCTPaniHrBiCTUYHWIA XapakTep — yCi
Ui TpaguUiviHi KpuTepii YHKLIOHaNbHOro CTaTycy XaHpy BPaxoBylTbCA Bi4NOBIAHO 40 hopMaTy Tak 3BaHOI «KaHPOBOI
Bibnii», WO B13HAYaE Oro KOMyHIKaTMBHO OPIEHTOBAHY iAEHTUYHICTb YW aAaNTUBHICTb Y Pi3HUX KpaiHax. ApryMeHTYeTbCA
M cyyacHa TeHAEeHUiA [0 XaHPOBOro y3aranbHEHHS MegiakoMyHikauil, konu cdepa KynsTypu He € Kputepiem NiHrBoKynb-
TYPHOI igeHTudikauii cycninbctea. AKUeHT pobuTbcs, Hacamnepen, Ha NPOMMCaHUX TEXHIYHUX MOXIMBOCTSAX Mporpam
i cnevianbHUX [oaaTkiB, a XKaHpu, CTUMICTUYHI PeCYpPCH Ta KOHTEHT — TUNOBI XapakTePUCTUKK A5 NyOnivyHOT KOMYyHiKkaLii.

LocnigpKeHHs 30cepemKkeHo Ha PyHKLioOHanNbHIM andepeHuiadii « TpaguUiiHUX» | «kHOBUX» Megia, Lo NpeacTaBnsaoTb
yXKe ycTarneHi KOMyHIKaTMBHI MOZeni Y yChillHi XaHpoBi hopmaTy, WO 3ararioM BU3HAYaE KpuTepii ineHTUYHOCTI B AWHa-
MiLli CNOB’SIHCbKMX Mefia. XKaHpOBY CMHXPOHHICTL/AaCUHXPOHHICTb iX CTaTyCy Ta PO3BUTKY iHTEPNPETOBAHO Ha Martepiani
CYy4acHMX aBTOPUTETHUX HaLiOHaNbHUX ApPYyKOBaHMX i TenesisinHux 3MI (B YkpaiHi, MonbLwi, CnoeavumHi, Yexii, bonrapir,
Cepbii) Ta couianbHux Mepex. AkTyanizoBaHo Te3y npo rnobanisalinHnin BUMIp AuHaMikn MacoBOi KOMyHikauii, a ii npo-
decinHa iHTepnpeTauisa edekTUBHO igeHTUMIKOBaHa B KOHCTPYKLISX reoniHrBiCTUYHOT Napagurmu.

Knio4oBi cnoBa: megia, CroB’saHCbKi Megia, XaHp, MeAiNHI xxaHpW, MeginHa XaHpOororis, NiHBOKYNLTYpHa MOTUBALiS.

Introduction. Functional and stylistic differ- analyze the dynamics of communicative categories.
entiation of literary language testifies to its devel-  They can be defined as universal for the identifi-
oped resource and potential in ensuring social cation of literary language, and some of them are
interaction. It is determined by extralinguistic fac-  invariant in the discursive dynamics of the linguis-
tors that motivate the researcher systematically to  tic and cultural field.
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One of such categories is the genre — form
of verbal interaction, with special architectonics — in
accordance with the tasks and functions of commu-
nication. In turn, media genre is inherently motivated
by an extensive system of techniques and methods
of social communication, adapted to the linguistic
and cultural dominants of the evolution of social
priorities. Thus, media sphere realizes the contrast-
ing nature of the synchronicity / asynchronicity
of the core and the periphery of its genre system.
Both intrinsically and in the discourse of functional
and stylistic parallels in closely related languages, in
particular in Slavic cultural space. In fact, it deter-
mines the relevance of the chosen research subject.

On the one hand, such genre paradox can be
solved through the current concept of ‘format’ (tra-
ditional genres of news, interviews, articles, etc.).
But on the other hand — the medialinguistic moti-
vation of the analyzed processes of communicative
dynamics of modern genres (versions of shows,
advertisements, media analytics, etc.) is based on
a range of semantic priorities of society devel-
opment, the nature of its presence in the modern
media sphere of the globalized world. Thus, it quite
transparently motivates the linguistic and cultural
dynamics (quite constant for non-media spheres)
of the genre category in media discourse, which
is effectively reflected in the style and functions
of literary language in public communication.

Actuality of the investigation subject is deep-
ened by the cross-cultural dynamics of modern mass
media, including the Slavic space. It, in particular,
motivates the emergence of new or renewal of opti-
mal (according to the time and space of culture) forms
of communication — genres. Mostly adopted from
the Anglo-American linguistic and cultural reality,
they reflect the state and status of the mass language
consciousness, reflect the values, priorities and pros-
pects of society. After all, we are talking about the spe-
cifics of information, the features of its verbalization,
functions, that, according to the high ratings of spe-
cific forms of perception and reflection of the audi-
ence, can be defined as paternalized. They can be
assimilated by the mass linguistic consciousness as
genre samples and templates, successfully processed
by a certain culture, and therefore, they have a com-
municative basis for adopting to another linguistic
and cultural reality — for its successful dynamics.

In this case, it is actual (and not represented in
modern media linguistics science) from the research
point of view to analyze the genre system of ‘tradi-
tional’ and ‘new’ Slavic media, that indicate the syn-
chronicity / asynchronicity of media development in
these countries. For the objectivity of professional
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(medialinguistic) interpretation of a certain sub-
ject matter, television, newspaper, virtual contexts
of media development in different communicative
segments of the Slavic space — Ukraine, Slovak
Republic, Czech Republic, Poland, Bulgaria, Serbia —
were chosen. It will allow to identify and analyze
the ‘points’ of communicative (linguistic, stylis-
tic) interaction / non-interaction of the linguistic
and cultural reality of different Slavic countries. Such
research accent forms the main aim and task of cur-
rent investigation.

So, “cross-country comparison revealed a num-
ber of major differences concerning both the basic
aspects of personalization communication, such as
the type of language used..., as well as the interpreta-
tion of more specific concepts, such as data storage”
[1], realized in the media genres.

Material: texts and content of national newspa-
pers and TV channels of social and political orienta-
tion, social networks where the functional resource
of media communication is manifested in various
genres, the linguistic, cultural and stylistic status
of which is the object of analysis.

1. Communicative motivation of genre format
in modern mass media

Media communication defines, verbalizes
the mass language consciousness, influences it and,
consequently, identifies social values and priorities.
It is manifested in the system of linguistic and extra-
linguistic factors, relevant to the specific analysis
of the media space.

In particular, we are talking about language units,
genres, content that provide the dynamics of media
communication, indicate its status, functional
resource and potential. As a result, a synchronous
system of social and communicative reality is being
organized — in the context of information as a resource
of knowledge about society, verbalized in the media.
It is logical that the national media (through genres,
content, information and analytical reasoning) are
marked by the individual synchronicity of these fac-
tors. Consequently, they will develop asynchronously
in relation to the media systems of other countries. In
particular, it is manifested in the asymmetric dynamics
of the genre core and periphery that indicate different
approaches to the content in the media of the country.

Modern media communication is based on
the dynamics of globalization processes, one
of the results of which is the tendency to open infor-
mation and language borders. The information itselfis
not disseminated in a linear, limited format for locally
identified recipients, but instantly for a mass audi-
ence. It became possible in the context of the techni-
cal revolution that digitalizes mass communication —
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‘through the introduction of digital technologies into
the production processes of the forms’ [2, p. 103] in
the media sphere. Thus, it simplifies and develops
the formats of access to media information. This trend
reveals the multi-vector influence of the language,
genres, media functions of one country on others. As
a result, the geolinguistic dimension of media com-
munication analysis is updated. It is, first of all, a pro-
fessional interpretation of such influence by the lan-
guages of international communication (in particular,
English) and the cultures, that they represent, on
the world information space and the processes of its
dynamics. In this case, it can be argued that today’s
media are developing on the principle of analogy,
when the concept of ‘format’ is becoming more
and more relevant. Therefore, it is quite reasonable
to say that the types and genres of media communi-
cation are ‘products of social history and the contin-
uous development of media technologies, includ-
ing their adaptations to existing media’ [3, p. 67].

The synchronicity of genre systems in the Slavic
media is confirmed not only and not so much by
the actualization of the same genres in the media space.
But first of all according to their linguistic realization,
architectonics, extralinguistic nature. All these crite-
ria of the functional status of the genre are taken into
account in accordance with the format of the so-called
‘genre Bible’ that determines its communicatively
oriented identity or adaptability in different countries.

According to Michel Rodrigue, ‘father of for-
mats’, the essence of the ‘Bible’ is in the transfer

of experience. ‘Bible format’ is a great opportunity
for the producer of the original show to communi-
cate with the producer, who will adapt it, and express
all his passion for the format, investing it in describ-
ing the essence of the project and why it was created
and what it eventually achieved.

2. Synchronicity / asynchronicity of Slavic tel-
evision media

In general, the communicative orientation on
Europe and the United States (in a less degree on
Asian countries) violates the asynchronous (indi-
vidual for each linguistic and cultural field) context
of media dynamics, including the genre system. There
is a total / global synchronization of the communica-
tive (in terms of language, genres, functions) reality
of the media field, which, as a result, loses national
borders and functions as a single media space. We can
talk about the narrowing and gradual disappearance
of'the criteria of authorship of the media text, the exist-
ence of so-called ‘author’s media’ because extra-
and intralingually genre paradigm of the media quite
dynamically acquires characteristics of formatting. It
explains the typical representation of adapted media
genre formats that, having ratings and resonance in one
country, are bought by other countries to increase com-
municative ratings in the media field of cultural space.

In particular, television formats are actively
developing, updated in the media space because they
have analogues in different countries and appear as
a kind of cultural pattern of development and dyna-
mics of media communication.

Original format “Strictly Come Dancing”,
Country Great Britain, 2004) Seasons
Ukraine Tanuyi 3 3ipkamu 2006, 2007, 2011, 2017-2021
Poland Taniec 7 Gwiazdami 2005-2011 (13 seasons)
Dancing with the Stars — Taniec 7 Gwiazdami 2014-2021 (12 seasons)
Slovak Republic Let'’s Dance 2006, 2008-2011, 2017
Czech Republic StarDance ...kdyz hvézdy tanci 2006-2008, 2010, 2012, 2013, 2015,
p (StarDance ...when stars dance) 2016, 2018, 2019, 2021
Bulgary Dancing Stars 2008, 2009, 2013, 2014
Serbia Ples sa Zvezdama 2014
Count Original format “Got Talent”, Seasons
Yy Great Britain, 2006)
Ukraine Yxpaina mae mananm 2009-2015, 2021
Poland Mam talent! 2008-2019, 2021
Slovensko ma talent 2008
Slovak Republic Cosko Slovensko md talent 2010-2013, 20125(,)22?16, 2018, 2019,
Czech Republic Cesko Slovensko md talent 2010-2013, 20125(’)22]016’ 2018, 2019,
2010, 2012, 2014-2016, 2019, 2021,
Bulgary bBvacapus mvpcu mananm 2022
Serbia Ja umam manenam! 2009, 2011-2013, 20162017
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Original format “Masked Singer”, Masked Singer’s King,

Country & South Ko i a,2015) 8 8 Seasons

Ukraine Macka 2020-2021
Slovak Republic Zlatd maska 2020
Czech Republic Zlata maska 2020

Bulgary Mackupanusam nesey 2019-2021

Original format “MasterChef”

Country ¢ Great Britain, 1990) , Seasons

Ukraine Maiicmepllleg 2011-2021

Poland MasterChef 20122021

Bulgary MasterChef bvicapus 20152021

Adaptation of the format involves communicative
and genre synchronization in all countries accord-
ing to different criteria, when it comes to the abso-
lute analogy of the project name (at least in the root
morpheme: ‘dancing’, ‘star’, ‘talent’, ‘mask’, ‘mas-
ter’, ‘chef’ etc.), their architectonics, musical design,
internal rules, style of scenery, even period of crea-
tion and translation of etc.

In turn, the national format, with a lack of infor-
mation and media resonance, usually has low rat-
ings, and therefore falls out of the system that iden-
tifies the current genre paradigm of the media in
a particular linguistic and cultural space («Ykpaina
cinpo3aM He Biputh» / ‘Ukraine does not believe in
tears’). On the other hand, the original Ukrainian
projects «PeBizop» / ‘Inspector’, ‘Open Ta pemka’ /
‘Eagle and Tail’, deepening the entertainment func-
tion of show genres in a cognitive context, received
the undisputed support of the mass audience.

3. Genre system of ‘traditional’ media in
the Slavic linguistic and cultural space

Elements of the genre paradigm of ‘traditional’
media are present in all media without exception,

as they are a fundamental resource of information
about the world. They operate on a similar principle,
and therefore their invariants in the genre and stylis-
tic implementation are characterized by similar lan-
guage, architectonics and content.

3.1. Information article

Linguistic and stylistic synchronization of media
information is observed in the nature of the traditional
(and hence constant) genre of information article. In
the analyzed Slavic media, it can be seen, first of all, in
the architectonics of the text, the means of argumenta-
tion and the linguistic representation of the transmitted
meaning of the information. In particular, it is a typical
linear model of a declarative sentence (with a direct
order of words), which states one or another fact —
mostly in the semantics of verb constructions of the past
or future tenses. That is, the attention of recipients is
focused on the semantic centers ‘what has been done’,
‘what has happened’, ‘what will be done’, without
detailing and indicating the causes and consequences.

3.2. Media analytics

Media analytics, also implemented in the genre
of the article, is based on a functionally and stylisti-

Country Information article genre
Y nosomy ceszoni Yxpaincokoi xoxeiinoi nieu eucmynaame gicim kayois. Ceped yuacHuxie
6yoe ooun nosauok (06.09.2021).

Ukraine Apxeonoe-nosauok 3naiimoe maidce 1 ke zonomux apmegpaxmis VI cmonimms ¢ [anii

(06.09.2021).

Ha Kuis Hacysaemvbcs eposa, a 3 2 eepechs pizko noxonooac. Ocobrugicmro no2oou 2 eepectsi
cmane wxeanvrui gimep i oowi (01.09.2021).

Tonvwa 6i0Kkpue na xopoowui 3 Yipainow nosuil nynkm nponycky. byoisnuymeo mpuea-
mume 4 poxu (03.09.2021).

Microsoft podat date premiery Windows 11. Darmowa aktualizacja nie dla wszystkich

(«/I3epkano THXH»,
https://zn.ua)

.. Poland "3y 082001).
(“Gazeta Wyborcza”, ] L . . .
hitps://wyborcza.pl) Chiny ograniczajq dzieciom czas na gry online do trzech godzin tygodniowo (30.08.2021).
PSIIWY P Netflix wehodzi do Polski z mobilnymi grami (28.08.2021).
Sl(gﬁé(vg%);lsl?‘l 1€ Papez Frantisek pride uz o par dni: Na celom Slovensku sa rozoznejii zvony (06.09.2021).

hitps://www.cas, sk) Na ceste R1 sa pripravte na obmedzenia: Tento usek sa bude opravovat’ (06.09.2021).

Topu 250 dexapa 6oposa zopa 6 Kuproscro (06.09.2021).

35 obwunu noayuasam nosu yuunuwnu asmooycu (16.08.2021).
Braxose 3akvcnasam sapaou scecama (02.08.2021).

Pexoponume 40,9 epadyca na cauxa uzmepuxa ¢ Jlosey (11.08.2021).

Bulgary
(“Tpyn”, https://trud.bg)
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cally more variable language resources. Its semantic
specificity presupposes the deepening of the state-
ment of fact by evaluative argumentation, which can
be actualized in the meaning of a single word, phrase
or in the sentence structure. Analytics are often
found in complex interrogative constructions (or in
interrogative intonation — in the oral form of media
communication), which specifically or rhetorically

violate a particular problem, that is commented or
solved in the text of the analytical article. In contrast
to the information article, focused on the actualiza-
tion of verb semantics, analytical texts mostly have
a nominative nature: nouns, adjectives of qualuty
with the value of evaluation, numerals, percent-
ages, which indicate the number — a certain resource
of analytics.

(«J13epkaio THKHSY,
https://zn.ua)

Country Analytic article genre
Cmpubnymu 6 mauoymue: Eminem, TixTox i 30 poxie Hezanexcrnocmi Yxpainu. Ilpo noeuit
C8imosuil NOPAOOK ma wo pooumu, abu ocmamouto 6 Hbomy He z3azyoumucs (24.08.2021).
Ukraine Kaoposa kpusza 6 cyoax. Cmamucmuka, npuuunu, npozHo3. LL[o moowce 3pobumu énada ons

MAKCUMATIbHO WeuoKol imniemenmayii 3axonie wjooo BKKC ma BPII i poz6nokysanus cyoo-
60i cucmemu (02.08.2021)

bropo exonomiunoi 6esnexu: amuesia uu cabomannc? (16.05.2021).

Jlokanizyumocsi, 60 mu mozo eapmi. Illo dacme Yxpaini “nokanizayis” 6 nyOniunux 3aKynis-

2ax (21.07.2020).

Koronawirus — podsumowanie tygodnia. COVID-19 wraca z wakacji (03.09.2021).
Zieloni alarmujq: Morze Baltyckie umiera (05.09.2021).

https://www.cas.sk)
neockovani (06.09.2021).

” Poland » | PiS gra o wszystko. Co zostanie z ‘Polskiego ladu’, kiedy projekt trafi do Sejmu? Na razie
(“Gazeta Wyborcza”, o Koseidl (03.092021
https://wyborcza.pl) przeciw jest nawet Kosci6 (03. 9.202 ). o

Puszcza Amazonska pada w ogniu pozarow i polityki (03.09.2021),.

Zobacz, czy morze cig zaleje. Nowe prognozy naukowcow (31.08.2021).

Navrh konzilia podporuju vsetky koalicné strany: Déjde k zmene pravidiel? (06.09.2021).

Slovak Republic | Pldnuji vymenit Igora Matovica ako lidra strany? Heger v tom md jasno (05.09.2021).
(“Novy Cas“, Budeme sa ockovat tretou davkou vakciny proti COVID-19? EMA prehovorila (06.09.2021).

Situdcia v koSickej nemocnici sa podoba na minulu jesen.: Pocet pacientov stupa, dominuju

Bulgary
(66pr2[7’ s
https://trud.bg)

(06.09.2021).

Jlesume 6ooam ¢ 5% npeo Mepxen (06.09.2021).
Pymen Paoeg: Bpeme e 0a ce uznexysame om KoMHieKcume 3a NOAUMUYECKA 00peyeHocm

3awo JJIIC nacmosea da 6w0e pazkpuma ysnama ungopmayus 3a Ileescku u 3auo mosa
monkosa niawiu kpwvea ,, Kanuman (03.09.2021).
Xapsapo ne e mosa, koemo 6ew (01.09.2021).

3.3. Interview

The traditional genre of interview in the media
space, in particular, in the Slavic countries, is also not
determined by culturally oriented factors. First of all,
due to the fact that the interview is a well-established,
crystallized form, a method of collecting and processing
information (often precedent) that performs constant

functions, and therefore its resource again synchronizes
media style, content and context in different countries.
It is manifested in the architectonics of the interview
genre, that is built in several typical models of direct,
indirect speech, relevant to the analyzed media: ‘inter-
viewer + thesis / quote / argument’; ‘thesis + inter-
viewer + argument’; ‘thesis + genre + interviewer’.

(«13epxano THXKHS,
https://zn.ua)

(10.07.2021).

Country Interview genre
Kanenan 3CY Kocmsnmun Xonooos: «H «mamy» 07 moeo, wob moouna moaia nioiumu
00 mene 6 6yob-saxuii yacy (09.05.2020).
Anamoniti 3aeopoonii. «Ilompibno sminumu nioxio 00 po3yMiHHs PO HAYKU Y PO3GUMKY Oep-
Ukraine arcasuy. Ilpesudenm HAHY npo docsaenenns i npobremu ykpaincokoi Hayku (24.08.2021).

Kino — ye nomyoicnuil xaman womymikayii 3i ceimom. Peswcucep Banewmun Bacanoeuu
PO3Nn0GI0AE NPO YKPAiHCbKe KIHO, YIHHICMb apmxaycy, YCnix « Amianmuouy, meopuy ceo600y
ma gionogioanvuicms (06.02.2021).
Yipainyam niosuwyrome nooamxku — wo xaszice 20108HUL AOBOKAM 3AKPYUYBAHHS 2AUOK.
Iumepa 1o 3 2006010 KOMimenty 3 numans nodamkosoi nonimuxu BPY JJanunom I'emmarnyesum

¢ mackume (06.09.2021).

Bulgary
(«Tpym»,
https://trud.bg)

Ipog. /lenxos: B cpada we ca AcHu meprume 3a Y4uiuwamd, wje ca C8bp3aHu Hali-eeye

Pesxcucvopvm Cmegpan Komanoapes npeo «Tpyor: Haii-usnonzeama xaunuuna nvmexa 3d
nayuenmume 68 Bvieapus e maszu 0o 6anxomama (02.09.2021).

IHonumonoevm 0-p Cmanucnas baues nped « Tpyor: Bvacapus e 6v6 6otina cve cebe cu. Kvnem
moaa, koemo cme nocenu (03.09.2021). .

Ipeoceoamensm na Coghuiickus ¢gopym 3a cueyprocm Hopoan Booicunoe nped «Tpyoy:
TIobeoama na manubanume uje nopoou bexcarcka kpusa u mepopusovm (31.08.2021).
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3.4. Media review

Media review provides an author’s reflection
on a film, phenomenon, event, exhibition, concert,
play, etc., and therefore mostly a connected with
an artistic theme. It, in turn, synchronizes (regardless
of the country) in such media texts usage of appropri-
ate terminology, means of modality and value, which
gives them relief in architectonics and perception. It

is safe to say that in the system of analyzed relatively
traditional genres of media communication, media
review is one of the few genres that is determined
by the field of culture, systematically verbalizes
the author’s idiosyncrasy, localizes the mass audi-
ence with artistic aesthetic issues. Therefore, such
texts are significantly less in the system of media
content, which, in particular, is reflected in the table.

Country

Media review genre

Ukraine
(«J13epKano THXHIY,
https://zn.ua)

Bapeapisoa: 6i0 ouikysanns 0o nowyxis. J{ea pomanu, noconani oonum gipuem (05.09.2021).
Mixc 2epoixoio i nocmmpasmoro. Ilpo yxkpaincorutl dokymenmanvhuil komike (18.05.2021).
Ves onepua €spona 6 Teampi onepemu (20.12.2019).

Poland
(“Gazeta Wyborcza”,
https://wyborcza.pl)

(03.09.2021).

To wtedy Diana podjeta decyzje o rozwodzie. Ten film przypomina ozywianie ducha

Dlaczego Marvel juz nie zachwyca? Ale zaczyna sie swietnie (03.09.2021).

Cepuan pasxazea wiememuama ucmopus na Kapn Jlazepgpeno (05.09.2021).

(]i%lgar);: «Mankuam npuny» 2ocmysa 6 Joy Station ¢ enaca na Jumo om PLF. (02.09.2021).
hit S./};ﬁd’b ) Mumuuna enoxa odicués na pecmueana « Tpaxuticku mucmepuuy 8 Heceovp (31.08.2021).
ps- 08 Hoeé mypcku cepuan ce 3axanea oa 3asnadee ceema (27.08.2021).
3.5. News in a ‘light’ format. News here is presented not in

Analyzed genre system of news in different Slavic
countries indicates the synchronicity of the formats
of morning and evening, weekly and annual news,
which in ascending gradation deepen their informa-
tion and analytical functional resource.

The informative and entertaining nature of news
is also synchronized in the media space, in par-
ticular in Slavic, with such a format of news rep-
resentation as infotainment. It is relevant mostly for
the morning time, when it comes optimal to inform

the traditional linear presentation, but in a dynamic
communicative model that combines various news
information (reviews, analytics, media reviews,
horoscopes, weather forecast, recipes, etc.), inter-
active communication, lives, interviews , discus-
sions in the studio, blitz polls, etc. This genre for-
mat is recognized by psychologists as optimal for
the beginning of the day, and therefore it is system-
atically / synchronously represented in the media
system of the Slavic countries.

Country Morning news (infotainment)
Ukraine «CHidanox 3 1+1», «Tsiti denvy, «Iliditom», «/lobpozo panky, Yrpaino!»
Poland “Pytanie na $niadanie — pobudka”, “Nowy dzien”, “Dzienr Dobry”.
Slovak Republic “Ranné spravy RTVS”, “Telerdno”, “Ranné noviny”.
Bulgary «/lenam 3anousay, «100% 6yonuy, «30paseii, bvnzapus — cympeuwien 610K».

Conclusions. Research prospects. The commu-
nicative, genre reality of the modern mass media field
ambiguously reacts on the challenges of globalization.
On the one hand, the author’s individualization, espe-
cially in media, is seen as a reference form of personal,
analytical perception of the world. On the other hand,
the media format transforms the information space
into a unified system of communication (particularly
in the Slavic world), differentiated more by genre cri-
teria than by national or linguistic and cultural ones.
It is evident in the emergence and communicative
dynamics of genres of virtual (‘new’) media, repre-
sented in various social networks, microblogs, vlogs
(Facebook, Instagram, YouTube, Twitter, TikTok),
etc. They operate on unified principles, criteria (using
typical linguistic and stylistic means of media com-
munication), influencing the system of ‘traditional’
media. So, there is a tendency to genre generaliza-
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tion of the model of virtual communication, when
the field of culture is not a criterion for linguistic
and cultural identification of society. Emphasis is
placed primarily on the prescribed technical capabili-
ties of programs and special applications, and genres,
stylistic resources and content — quite typical charac-
teristics of such public communication. Genres, first
of all, are thematically, linguistically and function-
ally oriented on the mass audience, and therefore do
not depend on the linguistic and cultural subjectivity
of the analysis of media communication. The deepen-
ing of cross-cultural comparative studies of the genre
system of modern media determines the prospects
for the study of precedent meanings and contexts that
affect the synchronization of media reality in a glo-
balized world and verbally define the values of mod-
ern society as objects of further fundamental investi-
gations in media linguistics.
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Kanouoam inonoziunux Hayx,

MONOOWUTL HAYKOBUTL CNIBPOOIMHUK

Incmumymy mogosnaecmea imeni O.0. [lomebnui
Hayionanvnoi axkademii nayk Yrpainu

CratTa npucesiyeHa TpaguLinHin bonrapcbkin poAMHI B HAPOAHONOETUYHMX TekcTax bonrap-nepeceneHuis, Hallagku
AKUX npoxuBatoTb B Ogechkin, 3anopisbkin, MukonaiBcbkii obnactsax ta B Kpumy. PognHy po3rnsHyTo sik MacliTabHui
CMMBOJT, KOHUEeNT 6onrapcbkoi KynbTypuy, HOCIi SKOT BigipBaHi Big icTopnyHOi 6aTtbkiBLiMHWM. Bonrapcbka eTHocninbHoTa
B YKpaiHi yTBOpMnacs BHacnigok nepeceneHHs 6onrap i3 Metpononii 40 LeHTpanbHOro Ta niBAeHHOro PEerioHiB y Apyrin
nonosuHi XVIII — nepwin nonosuHi XIX cT. nig 4ac ocmMaHCcbKOro naHyBaHHs Ha bankaHcbkomy niBocTpoBsi. Bonrapu-nepe-
ceneHLui npMHecnu 3 cob0t0 BENMKUIA MacuB YCHOI HAPOAHOI TBOPYOCTI, ika MOXe CrnyrysaTu Ans pis3HOCNPSIMOBaHUX JOCHi-
OXeHb Bonrapcbkoro MOBHOMO OCTpoBa. [xepenbHoto 6a30t0 Lmx CTygiv ctany 36ipHUku Gonrapcbkux niceHb 3a pegak-
uieto C. LiBetka, H. Kaydmana, O. YepseHko, J1. Ho3apuHoi, 3anucaHi HUMmM y apyrin nonosuHi XX — Ha novaTtky XX CT.

ABTOpKa 30cepexye yBary Ha MiHrBiCTUMHOMY NMOPTPETYBaHHI YNeHiB poavHN B POAMHHO-NOBYTOBMX, POAUHHO-06pS-
[OBUX, repoiYHUX, raayLbKuX, XapTiBNMBUX NICHAX Ta NiCHAX i3 MidhonoriyHoto abynoto. Y cTaTTi npoaHaniaoBaHo nek-
CWYHi 3aCc0bM CTBOPEHHSI CTEPeOTUNHMX 0bpasiB maTepi, 6aTbka, NOAPYXOKS, OiTel Ta iHWKX POAMYiB, NOBEAHKA SKMX
y PONbKMOPHMX CHOXETaxX € ACKPaBUM Mapkepom GonrapcbKoi NiHMBOKYNbTYpW. BcTaHOBMEHO, WO B Mexax KOoHuenTty
«poaMHa» MOBHI MOPTPETU BCiX MEPCOHAXIB GONrapcbkoi HAPOAHOI NiCHI XapaKkTepu3yTbCS AyanbHICTIO; NEKCUMYHI Ta dpa-
30Bi OAVHUL, BUKOPUCTaHI B TEKCTaX, 3anexHO Bif CIOXETY NOTPannsATb A0 KapAuHanbHO NPOTUMEXHUX CEMaHTUYHKX
MOMIB — «KUTTSI» Ta «CMepTb». [eski MOBHI NOPTPETH, O BU3HAYAKOTLCS OCOONMBOIO BHYTPILLHLOK CYMNepeqnmBicTo,
BMKPWBAIOTb aHTUIYMaHHICTb naTpiapxaTty, WOro HECYMICHICTb i3 CEHCOM iCHYBaHHS CiM’i. IHLWi MOBHiI 06pa3n AeMOHCTpY-
t0Tb BiTAsbHICTb, NiAKPECIOYY il BXXNMBICTb 418 iCHYBaHHA MaibyTHLOTO.

Knio4oBi cnoBa: 6onrapcbka MoBa, 6onrapu B YKpaiHi, MiHrBOKYNbLTYPONOris, MOBHWI NOPTPET, HAPOAHa MiCHS, Nek-
CvKa CrnopigHeHoCTi

The article deals with the traditional Bulgarian family in folk poetry texts of the Bulgarian migrants, whose descendants
is currently living in the regions of Odessa, Zaporizhia, Mykolaiv, and in the Crimea. The traditional family is investigated
as a great symbol, concept of the Bulgarian culture, the bearers of which are separated from their historical motherland.
The Bulgarian ethnical society has been created due to the migrations of Bulgarians from the mother country to the central
and south regions in the last half of the 18" — first half of the 19" ¢. The Bulgarian migrants have brought here the huge
collection of the oral folk arts, those can be useful for diverse studies in the Bulgarian language island. The sources of this
investigation are Bulgarian songbooks edited by S. Tsvetko, N. Kaufman, O. Chervenko, L. Nozdrina, which songs was
recorded by these scholars in the last half of the 20" — the early 21t c.

The author is focusing on the lingual portraits of family members in the folk songs of different genres. Here we are ana-
lyzing he lexical modes of creating images of mothers, fathers, marriage partners, kids and other relatives, whose behavior
in the folklore narratives is a vivid marker of the Bulgarian linguistic culture. It is established that the lingual portraits of all
the characters of the Bulgarian folk song exhibit their duality. The lexical units and their compositions used in the text are
included to the oppositional semantic fields — “life” and “death”. A few lingual portraits, in those the internal contrariety is
strongly expressed, are convicting an exclusive antihumanity of the androcracy, the incongruity between it and the sense
of the family existence. Other lingual images are highlighting the vitality; emphasize its importance for the future.

Key words: Bulgarian language, Bulgarians in Ukraine, linguoculturology, lingual portrait, folk song, kinship vocabulary.
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