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The article analyzes German youth slang in terms of the possibility of its classification. Youth slang is one of the most
dynamic and changeable subsystems of modern German. New lexical and phraseological units are formed and modified
with each new generation of young people. Through specific vocabulary, the representatives of the above-mentioned
social and age group demonstrate their values and worldview. Some youth slangisms enrich the vocabulary of colloquial
and literary styles of German language. As a rule, these words and expressions are recorded in corresponding lexico-
graphical sources. At the same time, youth slang is not an indivisible language subsystem that exists only in a single form.
First of all, this is caused by the heterogeneity of the social and age group “youth”.

The author divides the studied language subsystem into three types: general, subcultural and intragroup slangs. Anum-
ber of lexical and semantic criteria were used to compare these means of young people’s verbal communication. The first
type (common slang) is considered as a set of specific words and expressions that are typical for German-speaking youth
without taking into account their cultural, regional, and social heterogeneity. This type of slang is an abstract language
subsystem that represents key features of young people’s vocabulary. Subcultural slang reflects activities of a particu-
lar youth subculture. Its words and expressions include the names of concepts important for fulfilling subcultural roles
and demonstrating subcultural affiliation. Because most subcultures, that are popular with German-speaking youth, are
of American origin, this type of slang has the largest share of loanwords. Peer group slang is a means of communication
for young people of about the same age. The vocabulary of this type of slang is characterized by the highest degree of var-
iability and the most clearly expressed language creativity. The reason for this is the need to express intragroup identity.
All these types of youth slang are interconnected with each other and other subsystems of German language affecting
their development.
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Y cTaTTi npoaHanisoBaHo HiMELbKUA MOMOAIXKHUIA CRIEHT 3 NO3ULLIN MOXINMBOCTI Moro knacudikauii. MonogikHuin cnexr
€ OJHi€l 3 HaNBINbLL AMHAMIYHUX NIACUCTEM CyYaCHOI HiMeLbKoi MOBW. HOBI MONOAXKHI NEKCUYHI Ta dhpaseonoriyHi ogu-
HULi YTBOPIOKOTBECS Ta BUAO3MIHIOITLCA pa3oM 3 NOSIBOK KOXXHOTO HOBOTO MOKOMIHHSA Monoaux nogen. Yepes ocobnueui
CNOBHWKOBWI 3anac MOMOAj KOMYHIKaHTV JeMOHCTPYHOTb CBOI LiiHHOCTI Ta CBITOCNPUNHATTSA. OKpeMi MOMOAXHI CNEHri3Mm
CTaloTb eNeMeHTamy Bokabynsipy pO3MOBHOrO Ta NiTepaTypHOro CTUAIB HIMELbKOI MOBU, a TakoX (hiKCyoTbCs Y BiAMOBIA-
HUX NeKkcukorpadivHnx mrepenax. BogHo4ac MONOARKHUIA CNEHT HE € HEMOAINbHOK MOBHOK CyOCUCTEMOID, KOTpa iCHYE
nvie B €auHin opmi. Hacamnepep ue 3ymoBrnieHe HEOAHOPIAHICTIO coLianbHO-BIKOBOT Fpyni «MOSIOAbY.

ABTOp noginsie AocnigpKyBaHy MOBHY MiACUCTEMY Ha TpW BMAW: 3aranbHWIM, CYOKYNbTYPHUI Ta BHYTPILLIHBOMPYNOBUIA
cnexru. [Insa 3icTaBHOro onucy 3asHadveHnx 3acobiB BepOanbHOi KOMyHiKaLii MONoanX Ntoaen 3acCTOCOBaHO HU3KY NEKCUY-
HUX | CeMaHTUYHKX KpuTepiiB. [epLunii BUA Cnexry (3aranbHWin) po3rnsaaaeTbesa 9K CyKYMHICTb cneuudivHux chis i BUpasis,
AKi XapaKTepHi 4ns ChifKyBaHHA HiMELbKOMOBHOI Monogi 6e3 ypaxyBaHHs iX KynbTypHOI, perioHanbHoi, couianbHOi Heo-
AHopigHocTi. Llen Bua cnexry € abeTpakTHOKO MOBHOIO NiACUCTEMOIO, SIKUI PenpeseHTye Knio4oBi 0cobnmnBocTi Bokaby-
napy monoaux nogen. CyokynsTypHUIA cneHr Bigobpaxae QisnbHiCTb Tiei Un iHWOi MonoaikHOI cybkynbTypu. Moro cnosa
Ta BMpa3n BKMOYAOTb HANMEHYBaHHA MOHSATb, BAXMMBUX AN BUKOHAHHSI CyOKYNbTYPHUX pornew Ta AeMOoHCTpauii cyb-
KYNbTYPHOT NPUHANEXHOCTI. Y 3B’A3KY 3 aMEPUKAHCHKMM NMOXOMKEHHAM GinbLUOCTI NONYNSAPHUX Ha HIMELIbKOMOBHI Tepu-
TOpii MONOARKHUX CyBKYyNbTYP Lei TUM CREHry BiA3HA4YaeTbCa HaMbINbLLOK YacTKOW 3ano3nyeHb. BHyTpilLHbOrpynoBuii
BWA CreHry € 3acoboM cnifikyBaHHS MONOAMX Ntoden NpUbnmnsHO ogHaKoBoro Biky. [Ins CIOBHUKOBOrO CKMafy Takoro Tuny
CINeHry npuTamaHHi HanbinbLUniA CTYNiHb MIHNMBOCTI Ta HaWSICKpaBille BUpaXeHa MOBHA KpeaTuBHICTb. OfHiel 3 npnynH
LbOro € notpeba BUpaxXeHHS BHYTPILLHLOrPYNOBOi ifeHTUYHOCTI. Bei nepeniveHi Buan monogikHoro cnexry nepebyBatoTb
y B3aEMO3B’AA3Ky OAMH 3 OOHUM Ta 3 iHLWMMUK NigCUCTEMaMM HIMELbKOI MOBW, BNMBAOYM HA iX PO3BUTOK.

KntoyoBi cnoBa: Himelbka MOBa, coujanbHO-BiKOBa rpyna, CyOKymnbTypHa rpyna, rpyna OfgHOMITKiB, CITIOBHWUKOBWI
cKnag, 3ano3nyeHHs.

Formulation of the problem. The need for iden- Youth slang is a component of the German lan-
tifying and distinguishing the main types of youth  guage and occupies an important place in its over-
slang is caused by its growing influence on the devel-  all system. Evidence of this is the intensification
opment of standard German language. Besides, of using slang words and expressions at the level
the researched linguistic phenomenon is one the most ~ of nation-wide communication. Another example
rapidly changing and evolving language subsystems.  of importance of the given vocabulary is its prolifer-
Young people’s vocabulary reflects global processes  ation through mass-media that are regarded as a mir-
in society. ror of today’s language evolution. At the same time,
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in the process of long-term development, youth slang
has acquired the features of a separate system with
specific characteristics at different language levels,
primarily at the lexical-semantic level. The variabil-
ity of the combination of these features in particu-
lar communicative situations shows the variability
of youth slang itself providing the opportunity for its
intra-system differentiation and classification.

Analysis of recent research and publications
has shown that many philologists of German lan-
guage are pointing to the heterogeneity of youth
slang, which is determined by the heterogeneity
of the social and age group “youth”.

Different types of youth slang are a reflection
of the heterogeneity of the language community,
the diversity of social, cultural, historical and polit-
ical conditions for the existence and development
of society and the increasing requirements and needs
of using language for communication needs in gen-
eral [10, p. 55].

According to P. Shlobinski, there can be no uni-
versal young people’s vocabulary, because young
people themselves are not a homogeneous social
and age group [15, p. 27]. At the level of microgroups,
there are as many youth slang versions as there are
particular groups of their users. Furthermore, it has
been shown that already at the level of primary
groups of young people (such as class of pupils or
students) there are various competing language
forms [6, p. 75]. That may be regarded as evi-
dence of the purely individual nature of the real-
ization of the researched linguistic phenomenon,
which is determined by a communicative situation.

At the same time, in modern German studies,
the term “German youth slang” is often mentioned
to denote the specific vocabulary, which is used by
the total number of the representatives of German-
speaking young people regardless their social, educa-
tional, regional or cultural affiliation [3, p. 462].

Scientific novelty of the article is that it proposes
a number of new lexical and semantic criteria for
the classification of German youth slang.

The purpose of the article is to single out the types
of German youth slang and compare them based on
their distinguishing features. In the given research,
our task is to identify the lexical and semantic char-
acteristics of the types of young people’s vocab-
ulary and determine their place in the researched
language subsystem. That is why as a subject of our
study the intra-system lexical and semantic features
of German youth slang have been chosen.

Results and discussions. Taking into account
the internal heterogeneity of youth, the representatives
ofthis partofthe society can be divided into three group
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types: peer groups, subcultural groups and the com-
mon social and age group of young people [14, p. 2].

Peer groups are groups of young people of about
the same age. They play the most important role dur-
ing the period of transition from childhood, which
is usually strong regulated by family traditions,
to individual lifestyle and adulthood. The aware-
ness of being member of a group arises on the basis
of common interests in a particular sport, musi-
cal style or fashion and causes dissociation from
non-members of the group [11, p. 24]. The need for
intra-group identity is often expressed in language by
means of using specific words and expressions.

One of the main characteristics of youth sub-
cultures is the unity of their representatives in rela-
tion to cultural values and lifestyle. As a rule, these
common features are formed as a result of the influ-
ence of the mass-media [6, p. 90]. Most subcul-
tures preferred by German-speaking young people
are of American origin. Their popularizing mainly
through social networks contributes to the grow-
ing importance of youth and youth subcultures
at the supraregional level. An important factor is
the ability of young people to adapt to the latest
technologies. Social media create a specific sort
of community with the possibility of virtual, indirect
contacts, which facilitates an increase in the number
of participants in subculturally determined commu-
nication processes.

The common social and age group of young
people integrates the representatives of all peer
groups and subcultures to form a global community
of German-speaking youth [5, p. 20].

Thus, according to this classification of youth,
three types of youth slang can be singled out:

— peer group slang — vocabulary typical for mem-
bers of a specific group of young people;

— subcultural slang — vocabulary of young people
that belong to a particular subculture;

— common slang — vocabulary of the representa-
tives of the social and age group “youth” regardless
their educational, regional or cultural affiliation.

To describe each of these three types of youth
slang, we use a set of lexical and semantic criteria,
that reveal distinguishing features of the researched
language subsystem.

German youth slang is a heterogeneous language
subsystem. Despite of its heterogeneity, the given
linguistic phenomenon has some common basic
principles and structures [11, p. 75]. Common youth
slang is an abstract linguistic phenomenon formed
as a result of compiling particular forms of young
people’s communication. It shows the linguistic
characteristics of the representatives of the social



Bunyck 15

and age group “youth” in general (in particular, as
an alternative to the colloquial and literary types
of German language).

The universality of common slang in terms of its
vocabulary goes hand in hand with dynamic changes
in its composition. New words and expressions arise
at the level of communication of particular peer
groups and become soon part of everyday life and use
throughout German-speaking milieu. After several
years, these lexical and phraseological units lose
their popularity, but remain recorded in dictionaries
[2, p. 95]. Changes in slang vocabulary are deter-
mined by the changes of generations of its active cre-
ators and users.

According to K.V. Kulakova, the analysis of new
slangisms can help to single out topics and events,
which have received the most attention by young
people during a particular year [1, p. 25].

Since 2008, the “Youth word of the year”
(German: “Jugendwort des Jahres”) is selected annu-
ally [9]. In 2008 it was Gammelfleischparty — Party
fiir Menschen iiber 30 Jahren; in 2015 — Smombie
(von “Smartphone” und ‘“Zombie”) — Menschen,
die durch den stindigen Blick auf ihr Smartphone so
stark abgelenkt seien, dass sie ihre Umgebung kaum
noch wahrnehmen wiirden; in 2020 the most popular
word was lost — ahnungslost, verloren, verirrt.

The subcultural slang vocabulary is relatively
less changeable due to the fact that its main function
is to denote the concepts of a particular subcultural
style. Each of the subcultural styles is characteri-
zed by its own history, values, activities, hierarchy
of interrelations, symbols determining affiliation
to this style. Sustainability of subcultural concepts
determines sustainability of words and expres-
sions used to name them (AFK — Ausdruck von
Computerspielern / Internetnutzern (Chat) fiir deren
Abwesenheit; Favicon — ein kleines Mini-Logo,
das in der Adresszeile des Browsers ikonisiert fiir
eine Webseite steht).

Compared to common and subculcural
types of slang, vocabulary of peer groups is
the most dynamic language subsystem in terms
of forming new lexical and phraseological units.
On the other hand, the potential of young peo-
ple’s language creativity is most fully realized
exactly at the level of intragroup communication
(Rentnerporsche—Gehhilfe, meistinFormeinesRollators
oder Rollstuhls; Bananenbieger — Person, die eine
einfache Aufgabe nicht losen kann oder tiberfliissig
viel Aufwand dazu betreibt).

Most youth vocabulary is restricted by certain the-
matic groups that are of particular interest to young
people and are an important part of their everyday life
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[8, p. 212] (verhaften — Bier trinken, Zungentango —
heftiger Zungenkuss).

At the same time, subcultural slang vocabulary
includes more words and expressions professional
semantics reflecting activities of the given subcul-
ture, which can play different roles in the lives of its
members (Violent Dancing — eine besonder Art des
“Slamdances” auf Hardcore-Konzerten, uprocken —
Tanzen mit komletten Kérpereinsatz, so dass man alles
um sich herum vergisst). Thus, vocabulary of three
types of youth slang has different potential to achieve
a higher level of use, namely colloquial and literary
styles of German language.

All three types of youth slang interact with
each other, as well as with the vocabulary of other
subsystems of German language. From this point
of view, the vocabulary of common youth slang
is much more open system, because it interacts
with subcultural and peer group slangs, on the one
hand, and colloquial and literary styles of German,
on the other hand. Its words and expressions
refer to common concepts that form the environ-
ment for young people’s activities, and are under-
stood at the level of nation-wide communication
(natschig — wenn man sich nichts Verniinftiges
anstellen mag und sich mit der Situation trotzdem
nicht zufrieden gibt; Schokoholiker — Person, die
stichtig nach Schokolade ist).

Determining the meaning of peer group and sub-
cultural vocabulary requires additional knowledge,
which is the result of understanding the features
of a particular peer group or subcultural style (Frag —
Toten eines Gegners in EGO Shootern;, Kuduro —
Tanzstil, der sich aus dem Breakdance entwickelt hat).

Words and expressions of common and subcul-
tural types of slang are often recorded in specific
lexicographic sources — dictionaries of common
slang [12; 13] (hazen, schmoggen, barzen — eine
Zigarette rauchen, Spacko, Spast — dumme Person)
and subcultural slang [ 7] (rushen — eine besonders in
Strategiespielen vorkommende Taktik,; Serverfarm —
eine Gruppe von gleichartigen, vernetzten Servern,
die zu einem logischen System verbunden sind und
optimiert die internen Prozesse durch Verteilung
der Auslastung).

Lexicographic recording of peer group vocab-
ulary is less practiced because of the small number
of members of a particular peer group and the insta-
bility of their vocabulary.

As previously mentioned, common youth
slang is an abstract linguistic phenomenon, which
characterizes the peculiarities of communication
of the researched social and age group. In contrast
to this type, peer group and subcultural slangs are
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real patterns of young people’s communication
(Schleppschrott — schlechter Laptop, Chiefchecker —
jemand, der alles versteht, kann, schafft, bekommt).
Distinction in their vocabulary depends on the plural-
ity of peer groups, as well as the diversity of subcul-
tural styles. New words and expression arise to name
new concepts [4, p. 13].

Lexical and semantic feature of modern German
youth slang is rapidly increasing use of loanwords,
first of all Anglo-Americanisms (tight (Hip-Hop-
Ausdruck) — cool, talentiert; Keylogger — Hard- oder
Software, die dazu verwendet wird, die Eingaben
des Benutzers an einem Computer mitzupro-
tokollieren und dadurch zu iiberwachen oder zu
rekonstruieren).

Subcultural slang is characterized by a larger pro-
portion of loanwords. On the one hand, this can be
explained by the global role of English language in
international communication. On the other hand, most
subcultural styles are of American origin (Moshpit —
Teil des Publikums, der bei Musikkonzerten direkt
vor der Biihne steht und tanzt; Blogroll — Liste der
Blog-Empfehlungen, die ein Blogger fiir seine Leser
zwecks besserer Vernetzung abgibt).

Vocabulary of common and peer group slangs is
characterized by a larger share of national, and in
particular regional words and expressions. The his-
torical development of German language plays
an important role in this process. Many slangisms
derive from territorial dialects (Zichte — Berlinerisch
fiir “Zigarette”’; Moler — sdchsisch fiir “Bonbons”).

Conclusions. German youth slang is a heteroge-
neous linguistic phenomenon, which can be divided
into several types. As a means of communication, it
is used as peer group and subcultural slangs.

On the other hand, the common features of life-
style and values of German-speaking young peo-
ple make possible the existence of supraregional
and supragroup slang, which is the result of the com-
pilation of particular slangs, but not their sum.

Common youth slang is typical for nation-wide
communication of young people. It is characterized
by common features of its use by native speakers
at all language levels, primarily at the lexical-seman-
tic level. Words and expressions, which belong to
the common German youth vocabulary, are recorded
in specific lexicographic sources. This type of slang
forms the core for other types of slangs.

All types of German youth vocabulary reflect
the evolutionary trends of the society in general,
demonstrating the communicative and creative
potential of the representatives of the given social
and age group.

Slang vocabulary enriches the vocabulary
of colloquial and literary styles of German language
and can be further recorded in standard and specific
lexicographic sources.

We see prospects for further research in a detailed
study of each of the above-mentioned types of youth
slang in order to find out the ways of their interaction
and clarify their role in the development of the whole
system of German language.
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TEKCTHU MAJIUX XYJTOXHIX ®OPM B IHT@PHPETAHIF[HOMY BUMIPI:
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SHORT STORY TEXTS IN THE INTERPRETATIVE DIMENSION:
LINGUO-STYLISTIC ASPECT
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Kanouoam QinonociuHux Hayx,

cmapwiuil 6UK1a0ay Kageopu HimeybKoi Mosu

Kam aneys-Ilooinbcorkoeo nayionanvrozo yHisepcumemy imeni Isana Ozietka

Y cTaTTi pO3rMAHYTO TEKCTN Manux XyaoXHix oopm B iHTEpNpeTalinHOMY BUMIpi 3 ypaxyBaHHAM MiHMBOCTURICTUYHNX
xapakTtepuctuk. Ocobnuea yBara 3BepTacTbCs Ha NOHATTSA «JiIHFBOCTMNICTMYHA iHTEpPNpeTaLis TeKCTy». BcTaHOBNEHO, Lo
HeoOXigHICTb BUKOPUCTAHHA METOZY NiHMBOCTMNICTUYHOI iHTepnpeTaLii TEKCTIB Manmx XyAOXHiX hopM Sae MOXIMBICTb
BM3HAYMTV TMNONOri3aLito, nparmaTnyHi OYHKLT, CTUIBOBI PUCU XYOOXHBOIO TEKCTY.

Y pesyneraTi CUCTEMHOIO BUBYEHHS HIMELIbKOMOBHOT NPUTHI SIK XaHpy W TUMY TEKCTY Ta NiIHrBOCTUNICTUYHOI iHTepnpeTa-
Lii TekcTiB Byna po3pobneHa gediHiuis npuTyi, y SKi BpaxoBaHi coujianbHi, KOMYHIKaTUBHI, Xy40XXHbO-€CTETUYHI Liini Ta ix
MOBHi 3aC0buM [OCArHEHHS. BCTaHOBNEHO, WO y pe3ynbrarTi MiHrBOCTUIICTUYHOI iIHTEpNpEeTaL|ii TEKCTY NPUTYi 30iCHI0ETHCS
peani3auis HU3KM nparmMaTnyHUX OYHKUIA, @ came AUAAKTUYHOI, KOMYHIKaTUBHOI, eTUKO-(inocodCbKol, couianbHO-Kpu-
TUYHOI, PYHKLIT BNNMBY, iIHTEPNPETALINHO-NParMaTu4HOI, EBPUCTUYHOI, iNIOCTPATUBHO-PUTOPUYHOI, BUXOBHOI, CaTUPUYHOI,
ApamMaTuyHoi, iHhopMaUiiHoi, dyHKLiT iHocka3aHHs. Liei Bubip 0GyMoBReHUi aBTOPCHKMMU IHTEHLSIMU, @ TaKoX KaHpPoM,
y sikomy nobynoBaHo TekcT. LUnsxom iHTepnpertauii TEKCTIB MPUTY Ta BUKOPUCTAHHIO aHanisy 3a CTUMbOBMMU pucamu
BMOKPEMIIEHO TaKi CTUMbOBI pUCK, SK CTUCHICTB/BiAHOCHA CTUCNICTL/PO3rOPHYTICTb, CHOXKETHICTb, ABOMMAHOBICTL, CUMBO-
NiYHICTb, AianorivyHiCTb/MOHOMONIYHICTb, CTAaTUYHICTB/OUHAMIYHICTb, ANAAKTUYHICTb, aBTOMONYHICTL/€KCNPECUBHICTD.

3asHayeHo, Lo HiMeLbKOMOBHA Gaiika € yHikanbHO SK 0COBMUBMI XaHp niTepaTypu Ta pi3HOBMA TEKCTY, a TaKoX
HanexuTb 4O TEKCTIB Manux XyAoxHix dopm. Kpim Toro, HaronoLeHo Ha nigHoCTi pe3yneraTiB poboTy 3a pekomeHaauin-
HMM NS1IaHOM MiHFBOCTUIICTUYHOI iHTEpNpeTaLii TEKCTY Ganku.

3po6rneHo BUCHOBOK, LLIO BUKOPUCTAHHSI METOAY NIHMBOCTMNICTUYHOI iHTepnpeTauii cnyrye ons AetansHOro onucy niHr-
BiICTUYHOI MPUPOAM HIMELIbKOMOBHOI NPUTYI Ta YCiX TEKCTIB >aHpiB Manux dopm.

KntovoBi cnosa: 6arika, NiHrBOCTUMICTUYHA iHTEPNPETAaLis, NnaH aHanisy, NpuTya, TEKCT, (OyHKLIS.

The article considers the short story texts in the interpretive dimension, taking into account their linguistic and stylistic
characteristics. Particular attention is paid to the concept of “linguistic and stylistic interpretation of the text”. It is estab-
lished that the need to use the method of linguistic-stylistic interpretation of short story texts makes it possible to determine
their typology, pragmatic functions, and stylistic features.

As a result of systematic study of the German-language parable as a genre and type of text and linguistic-stylistic
interpretation of texts, a definition of the parable was developed, which takes into account social, communicative, artistic,
and aesthetic goals and their linguistic means of achievement. It is established that as a result of linguistic and stylistic
interpretation of the parable the realization of a number of pragmatic functions is carried out: didactic, communicative, eth-
ical-philosophical, social-critical, influence functional, interpretive-pragmatic, heuristic, illustrative-rhetorical, educational,
satirical, dramatic, and informative. This choice is due to the author’s intentions, as well as the genre in which the text is
built. By interpreting the texts of parables and using the analysis of stylistic features, the following stylistic features are
identified: brevity/relative brevity/development, plot, dichotomy, symbolism, dialogic/monologue, static/dynamic, didactic,
and autological/expressive.

It is noted that the German-language fable is unique as a special genre of literature and a variety of text; it also belongs
to the short story texts. In addition, the fruitfulness of the results of the work on the recommended plan of linguistic and sty-
listic interpretation of the text of the fable is emphasized.

It is concluded that the use of the method of linguistic-stylistic interpretation serves to describe in detail the linguistic
nature of the German-language parable and other texts of short story genre.

Key words: fable, linguistic-stylistic interpretation, analysis plan, parable, text, function.
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