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The significance of media discourse as a powerful and popular means of communicative action today, the presence
of numerous approaches to the interpretation of this term in the scientific environment makes it possible to give
the characteristics of its content, structural and functional characteristics. From the point of view of the functional approach,
the criteria for the determining the types of discourse are socially significant spheres of communication and speech practice,
such as science, education, politics, medicine, mass media. In this case, media discourse can be regarded as a collection
of texts that function in the field of mass communication. The terms “computer discourse” and “electronic discourse”
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are absolute synonyms, since they mean communication through a computer. “Internet discourse” is understood as
communication in the Global Network and is a kind of network discourse, which besides communication on the Internet also
includes communication in other, in particular, local area networks. Thus, these types of discourse are in hyper-hyponomic
relations, where the communication channel determines the computer (electronic) discourse acts as a hyperonomism
and the communicative environment. Such monosemantics does not exist between computer and virtual discourse. Virtual
discourse is understood to be narrower than computer one, since the latter is not just communication with a computer,
but also communication between a person and a computer. In addition, computer discourse is characterized by the direct
contact of communicators, which is impossible in virtual communication, where the communication partner is largely
conceived by our consciousness. One can speak of a peculiar combination of the existential reality of a person and society
with the media reality. Therefore, the taxonomy of this type of factors is inherent in each channel of transmission.
The mass media communications directly affect the consciousness of people and the development of society by the very
fact of its existence. The imperfection of the taxonomy of media discourse is explained by the presence in its structure
of a large number of different-factor factors: here, at the same time, are process and result, knowledge and communication,
dynamism and concentration, influence and resistance, cause and effect, interests of the addressee and the addresser.

Key words: nomination, election, electoral, internet news, BBC.

3HaveHHs1 Media-aMCKYpCy SIK NOTYXXHOMO Ta NONYNAPHOro CbOroAHI 3acoby KOMYHIKaTUBHOI Aji, HASBHICTb YNCIIEHHUX
niaxodiB 4O TpaKTyBaHHA LbOro TEPMiHa y HayKOBOMY CepefoBMLLi A€ 3MOry AaTu XapaKTepUCTMKM MOro 3MiCTOBMX,
CTPYKTYPHMX Ta (PYHKLOHANBHNUX XapakTepUCTUK. 3 TOYKM 30pY (PYHKLIOHANBHOrO NiaXoay, KpUTepisMu BU3HA4YEHHS BUAIB
OVCKYPCY € couianbHO 3HavyLi ccpepm ChinkyBaHHS Ta MOBIIEHHEBOI MPAKTWKK, Taki K Hayka, OCBiTa, Nonituka, Megu-
LMHa, 3acobu MacoBoi iHopmalLii. Y LboMy BUNaaKy Meaia-aucKypc MOXHa po3rnsaaaTh ik CYKYMHICTb TEKCTIB, siKi yHK-
LioHyI0Tb Y cchepi MacoBoi KOMYHiKaLii. TepMiHU «KOMM'IOTEPHUI OUCKYPC» Ta «EeNEeKTPOHHWUIA AMCKYPC» € abCOonMOTHUMM
CMHOHIMaMWU, OCKifNbKX BOHW O3HaYaloTb CMifIkyBaHHS Yepe3 Komn'toTep. «IHTEPHET-OANCKYPC» PO3YMIETBCS SIK KOMYHiKaLis
B rmobanbHin Mepexi Ta € pi3HOBUAOM MEPEXEBOTro ANCKYPCY, IKUIA, KPIM CMiNKYBaHHS B IHTEPHETI, BKNIOYAE i CNiNKyBaHHs
B iHLUMX, 30KpEMa, NOKarnbHUX Mepexax. TakuMm YMHOM, Lii TUNK AMCKYPCY 3HAX0AATLCA Y rineprinoHOMIYHUX 3B’A3Kax, ae
KaHan 3B’A3Ky BM3Ha4ae, L0 KOMM'HOTEPHUI (ENEKTPOHHMIA) OUCKYPC BUCTYNAE SK riNnepoHOMi3M Ta KOMYyHiKaTUBHe cepea-
oBuLLe. Takoi MOHOCEMAaHTMKM MiDK KOMM'IOTEPOM Ta BipTyanbHUM AUCKYPCOM He iCHye. BipTyanbHuii AMCKYpC po3yMieTbCs
BYXXUMM, HXK KOMM'HOTEPHUM, OCKIfIbKM OCTaHHI — Lie He NPOCTO CRifikyBaHHA 3 KOMM'IOTEPOM, a MiflKyBaHHSA MOANHU
3 kommn'toTepoMm. Kpim TOro, KOMM’lOTEPHUIN AUCKYPC XapaKTepU3yeTbCA MPSMUM KOHTAKTOM KOMYHIKaTOpiB, LLIO HEMOXIMBO
y BipTyanbHOMY CRifiKyBaHHi, ie NapTHep Mo KOMYHiKaLii 6arato B YoMy 3agyMaHuUin HaLOK CBifOMICTIO. MOXHa roBopuTy
Npo CBOEPIOHE NOEAQHAHHS €K3UCTeHLianbHOI peanbHOCTi NoAMHK Ta CYCninbCTBa 3 Megia-peansHicTio. ToMy TakCOHOMIS
LibOro TMny hakTopiB NpUTaMaHHa KoXXHOMY KaHany nepegadi. KomyHikauii 3MI 6e3nocepegHb0 BNMBaOTb Ha CBIJOMICTb
niogen Ta po3BUTOK CyCnifnbCTBa CaMuM pakToM Moro icCHyBaHHA. HegockoHanicTb cuctemaTukv Mmegia-guckypey nosiCHIO-
€TbCS HASIBHICTIO B NOTO CTPYKTYPi BEMUKOI KiNbKOCTi (pakTopiB Pi3HOro BMAY: TYT OAHOYACHO € NpoLecC i pe3ynbTart, 3HaHHS
Ta KOMYHiKaLis, AMHaMI3M | KOHLeHTpaLis, BAAuB i onip, NpuynHa Ta Hacnigok, iHTepecu BianpaBHUKa Ta agpecara.

KntouoBi cnoBa: HomiHauisi, BU6opwu, BUGOpPHiCTb, IHTEpHET-HOBMHM, Bi-Bi-Ci.

Formulation of the problem. The representation
of the elective discourse by the leading media is basic
for the reflection of a public position, and serves
as a tool for forming public opinion. The subject
of appointment by the election is rather controversial
and requires a detailed study by linguists and politi-
cal scientists. The mentality of the country, which is
the founder of the media or its temporary placement,
affects the specifics of the presentation and sub-
mission of the most controversial issues of elect-
ing — the right to express opinions, the relevance
of the behavior of political leaders to socially accept-
able standards. In fact, this leads to disproportion
ofthe public opinion and the position of popular media.

The BBC is the British Broadcasting Corporation,
which is the largest TV and radio company in
the world. During its existence since 1922, it has
formed the reputation of a reliable source of informa-
tion. Elections and everything that is associated with
this topic has always raised the interest of readers,
spectators, and listeners. The BBC has its own speci-
ficity in displaying a block of news.

Analysis of recent research and publications.
Taking into account the popularity of the Internet,
the interest of linguists in this phenomenon becomes

obvious. Thus, linguocultural (O. V. Lutovinova)
and gender specifics (A.N. Guyfullina, O.1. Goroshko,
L.F. Kompantseva) of Internet discourse, its genre
formats (O.Yu. Raspopyna, L.V. Samoilenko,
0. O. Zemlyakova, S. V Zaborovska, S. A. Matveeva,
S. S. Danylyuk, O. M. Galichkina) and linguistic
design (N. O. Akhrenova, A. G. Avramova) are being
studied. Such basic concepts of Internet communica-
tion as hypertext (O. S. Klochkova, S. G. Stroykov,
N. V. Kolomiets, O. M. Galichkina), virtual commu-
nicative space (N. G. Asmus), linguistic personality
of'virtual communicant (N. G. Asmus, M. S. Ryzhkov)
etc. are considered.

However, the analyzed literature does not ade-
quately cover all aspects of the research direction.
Therefore, for a more detailed analysis of the prob-
lem area of studies such topic of work was chosen.

Task setting. The purpose of the study is to
characterize the specific features of the selection
of the electoral nomination in the texts of the BBC
English-language online news.

To fulfill the stated purpose of the study, the fol-
lowing objectives were set:

1. To characterize the features of the media
discourse.
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2. To identify the characteristics of Internet
discourse.

3. To analyze the BBC as a kind of Internet
discourse.

4. To explore the features of electoral nomination
in the BBC English-language online media.

The object of the study is the BBC News Online.
The subject of the study is items of electivity in
the texts of the BBC English-language Internet news.

Presentation of the main material. Responding
to any innovative processes taking place in society,
media discourse points to the development of society,
its positive and negative changes in a certain period.

Media discourse is a functionally determined
type of discourse, a set of processes and products
of speech activity in the field of mass communication
in all their diversity and the complexity of their inter-
action [12, p. 182]. This term is considered both as
a thematically focused, socioculturally conditioned
speech-minded activity in the media space [13, p. 16].
Media discourse is considered as the reality created
by means of mass communication, mediating the pro-
duction, storage and spreading of publicly important
information [21, p. 15]. Media discourse is also inter-
preted as a hierarchically organized, multilevel com-
plex of texts, in which texts of a smaller structural
and content volume are included in larger text vol-
umes (press, radio, television, Internet) [16, p. 138].

The main features of media discourse are
group correlations (the addressee shares the views
of his group); publicity (openness and orientation to
the public); decent orientation (contradiction with
the following discussion); staging and mass orienta-
tion, which involves simultaneous influence on sev-
eral groups [19, p. 27-40].

An important principle of media discourse is also
its orientation towards the addressee. The addresser
must take into account the large number of compo-
nents of the status of the addressee (age, gender, pro-
fessional, social, cultural and other factors) that help
to clarify and supplement the concept of “destination
factor.” A specific addressee, his picture of the world
and linguistic consciousness, guides some media.
Thus, the audience combines the same expectations
concerning the form and content of communicative
actions [5, p. 209].

There are such types of media discourse as pub-
licistic, advertising and PR-discourse. As for jour-
nalistic discourse, it is defined as a kind of infor-
mational-orientational and institutional discourse,
which is realized with the help of mass communica-
tion and involves a conscious and clearly expressed
actual position of the author [10, p. 4]. For journal-
istic discourse, there is a presence of two communi-

cants — the author and the recipient. The journalistic
discourse transmits the information together with its
assessment by the author of the article. First of all,
the texts of journalistic discourse can cover a large
number of recipients. Information received through
the channels of journalistic discourse, contributes to
the formation of the political, linguistic, scientific,
naive picture of the world in the public conscious-
ness [5, p. 30].

Talking about the classification of types of media
discourse through the channels of implementation,
thus, according to the predominance of the specific
means of communicative influence — visual, audio
and audiovisual, the television, radio and computer
discourses are distinguished. They have struc-
tural, stylistic, compositional-speech characteristics
and they are forms of the general social-language
context of the era. Television and radio discourses are
thought to be relaxing and unofficial [2].

The authors of television and radio create a signif-
icant image of live speech. The speaker (announcer)
and the viewer (listener) are at different points
of space and time, they cannot adjust what was
said and heard (for example, to ask the question).
The rate of submission (selection) of information
does not depend on the viewer (listener). Speaker's
status is official, viewer's (listener's) one is unof-
ficial [22, p. 139]. Computer discourse can be both
person-oriented (communication via e-mail) and sta-
tus-oriented (conferences devoted to various topics:
politics, sports, medicine, science, etc.). It is charac-
terized by a variety of subjects of speech and the vari-
ability of the used language means [17, p. 138].

All research tasks are solved through the prism
of a discursive approach, the methodological prin-
ciple of which is anthropocentrism — the heuristic
principle of the consideration of language and speech
in connection with the thinking of a person, which
reflects its internal state, human, national and cul-
tural, social values [5, c.47].

Y. S. Stepanov emphasizes that discourse is
a “language in speech”, presented in the form
of a special social identity. Discourse really does
not exist in the form of its “grammar” and its “lexi-
con”. Discourse exists primarily and mainly in texts,
but those that give rise to special grammar, special
vocabulary, special rules of usage and syntax, spe-
cial semantics and finally — a special world. This
is a “possible (alternative) world” [15, c. 95]. One
of such alternative worlds is the world of the Internet.

The active development of problems of commu-
nication mediated by the electronic information tech-
nology channel and the lack of a common terminology
for the above-mentioned research in the linguistics
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calls for the clarification of the content and delinea-
tion of such concepts as “virtual discourse”, “com-
puter discourse”, “electronic discourse”, “network
discourse” and “Internet discourse” [3].

Virtual discourse is interpreted more broadly than
computer one, since communication in the virtual
reality is created through not only the computer, but
also other means of communication [5].

At the same time, electronic (computer) and vir-
tual discourses denote arrays that include not only
Internet texts, but also texts on non-paper media
(audiobooks, movies, music discs, games, pro-
grams), multimedia devices (smartphones, communi-
cators, iPod, eBooks), etc., and are much wider than
the Internet discourse [20, c. 129].

In modern linguistics, Internet discourse is inter-
preted differently. It is understood as:

— the cognitive-communicative space of the Global
Network, in which the means of the electronic data
transmission channel and the hypertextual mechanism
of their structuring and routing with the help of (para)
verbal means provide communicative interaction,
which is characterized by the replacement of the real
image with the invented one [20];

—the text that exists in the Internet system
and in which the persuasive communicative instal-
lation implicitly reflects the subjective-personal
author's position, modeled with psychological, lin-
guistic and technological factors [19];

— the process of creating texts together with prag-
malinguistic, socio-cultural, psychological factors;
purposeful social action, which includes the interac-
tion of people and mechanisms of their conscious-
ness — cognitive processes [5];

— complex text system, caused by extra-linguis-
tic socio-cultural factors and the specific situation
of entering into speech communication with the help
of a computer and other electronic devices both users
of the Internet network and users with a discursive
Internet space [9, p. 3].

In our understanding, Internet discourse is an array
of electronic, audio and video texts combined with
extralinguistic factors linked by a hyperlink system,
access to which provides access to the Internet using
a computer or alternative multimedia devices.

Linguistics understands structure as the general-
ized notation of the invariant features of the sound,
phonological, morphological and morphonologi-
cal characteristics of the language in terms of their
correlation with each other, that is, in terms
of the laws of the use of units of the lower level for
the design of higher units; the internal organiza-
tion of language as a semiotic system, which limits
the freedom to reproduce its elements, which man-

ifests itself in the unequal frequency of their use,
limiting their compatibility and generates redun-
dancy [14, p. 58].

Extrapolating the notion of structure in the Internet
communication, it can be understood as a well-orga-
nized hierarchical system, in which the navigation
between parts is provided by moving from lower to
higher units and vice versa.

The main requirements for organizing
the creation of information within the framework
of Internet discourse is the clarity of the distribution
of the text field into certain segments and the provi-
sion of internal links between them [16, p. 10], which
becomes possible due to hypertext — a kind of text
document, the individual parts of which are linked
through hyperlinks. Hyperlinks and texts of mes-
sages as structural hypertext elements acquire a lin-
guistic representation in the form of an electronic
document. Hyperlinks of the Internet discourse are
the enumeration or list of keywords or phrases;
underlined and highlighted keyword (phrase). The
main function of hyperlinks is to enable navigation
through the electronic text [10, p. 8].

The concept of hypertext arose recently in con-
nection with the study of electronic texts. Well-
known American sociologist, philosopher, and pio-
neer of information technology T. Nelson first used
the term “hypertext” in the 1960's to designate texts
that have an electronic form, as a radically new
method of information technology and a new method
of publication [22, p. 47].

However, hypertext as a phenomenon had existed
long before the era of the Internet.

Actypical hypertext for the network time is a collec-
tion of Bible texts. They can be read not only linearly,
but also nonlinearly, following the order of associative
references and parallel places, which was explicitly
pointed out in many editions of the books of the Old
and New Testaments, that is, hypertextualy [10]. In
addition, the hypertext includes encyclopedias, ref-
erence books, dictionaries, etc., since they contain
links to other texts. The fundamental difference
between the electronic hypertext and the traditional
one is that the former is distinguished by its openness
and incompleteness, which allows the participants to
add and modify the source text [15, p. 79].

A number of nominative signs of the English lan-
guage represents the sources of information: charac-
terization (general names), individualization (own
names), quantitative (quantitative units) [19, p. 37].

Individualization signs are represented by proper
names, which denote individuals and objects, isolated
from a number of homogeneous ones [15, p. 91].
Variety of proper names includes the address names
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involved into the media constructing of the refer-
ents [5, p. 104] and classifiers, which by naming
posts, place of work, country, localize the individual
in the public hierarchy [5, p. 107].

Characterization is represented by common
names that depict homogeneous objects [15, p. 91].
Quantitative units are represented by cardinal numer-
als as signs, which express the concept of quantity
and number [1, p. 46-48].

Thementioned examples areenoughtoshowthetight
connection between different aspects of the political
communication with the study of media discourse [22].

Conclusion. Thus, we can make the following
interferences of the study:

1. Postulating the idea that in general discourse
does not have clearly defined boundaries, it should
be emphasized that this is an open structure char-
acterized by incompleteness, repetition, dynamism,
and media discourse in particular, due to its main
goal — the reflection of the life of society — has a wide

area for the formation of a clear systematized clas-
sification system in linguistics.

2. Scholars set different criteria and components
of this discourse in the basics of their classifications:
channels of information transmission, form of com-
munication, socio-functional orientation, strategy
of presenting the information, tone of communication,
etc. Although these factors are fundamental and sci-
entifically reliable for this research work, it cannot
be argued that the above-mentioned classifications
satisfy modern linguistics. As we see from the men-
tioned typologies, the same criteria appear in different
classifications, which makes the typology of media
discourse somewhat opaque and confused.

Consequently, taking into account the multifac-
eted nature of this phenomenon (that is, the reflection
of all sides of human existence and the development
of society), its complex structure, functional features,
it is almost impossible to conclude a comprehensive
and detailed taxonomy of media discourse.
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Gaxyrememy AiHe8ICMUKY A COYIATbHUX KOMYHIKAYIT
Hayionanvuoco asiayivinozo ynieepcumemy
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KaHouoam inono2iyHux Hayx,

doyenm xapeopu inozemnol ginonozii
Hayionanvnozco asiayivinozo ynigepcumemy

Y cTaTTi AOCNIgXKYETbCS, WO NPUKMETHUKMN, CTPYKTYPHO W CEMAHTUYHO MOTWMBOBAHI AiECNIBHOK OCHOBOW, SBMSIOTH
coboto 06’egHaHy Krnacom TBIPHUX OCHOB MIKPOCUCTEMY B CIIOBOTBIPHI CUCTEMI Cy4aCHOI HIMELIbKOi MOBM 3 BNacTUBUMM
TinNbkM i1 ocobnmBocTAMU. 3 NAVHOM Yacy HiMeubka MOBa MOAUMIKYETbCA Mig noTpebu cyyacHoro cycninbctea. Temn
3POCTaHHA KifbKOCTI came BiagiecniBHUX NPUKMETHMKIB BUCOKUIA, @ BXMBAHICTb 00’ekTy Hawoi poboTn cTae Bce BinbLu
OyneHHO, HeOOXiAHO MPOBECTU KOMMIIEKCHWI aHari3 XxapakTepHUX 0COBNMBOCTEN MIKPOCUCTEMM LIbOTO TUMY MPUKMETHU-
KiB. Takox cnig JOCMigMTM SIK YaCTOTHICTb BXXMBAHHSA NPUKMETHUKIB NPU3BOAUTL 4O 3aTEMHEHHS COBOTBIPHOI MOTUBALLi
CMOBOTBIPHMX KOHCTPYKLUIV Ta SIBULLE CUHXPOHHOI NOXigHOCTI. [MpoaHanisyBaBLUm NniTepaTypy Ta HayKoBi po6oTH NiHrBICTIB,
MOB’A3aHi 3 BUBYEHHAM BiaiECMiBHUX NMPUKMETHUKIB, HEMOXITMBO 3HANTW TOYHI BiANOBIAI Ta MOSCHEHHA NPUPOAX TAKOro
TMNY NPUKMETHUKIB. BapTo BCTAHOBUTM TakOX BiQHOLUEHHS CUHXPOHHOI NOXiAHOCTI MiX AieCniBHUMM OCHOBaMu i Bigno-
BiAHMMM cydhikCanbHMMKU NPUKMETHMKaMU, Tak K Le B3arani He Oyno 4oci npegmeTom gocnigxeHHs. BukopuctaHo aea
METOAM aHani3y BiadieCniBHUX NPUKMETHUKIB AN BUBYEHHS iXHIX ocobnunsocTei. OCHOBHUM MeTOAO0M Y poboTi BUCTYNae
aHani3 3a 6esnocepegHimMu cknagHukamm (BC). Ha Moro ocHOBi MOXNMMBO BUOKPEMMEHHS MakCUManbHUX CTPYKTYPHO-
CEMaHTUYHMX BIAPI3KIB y CKNaji NOXigHOro CrioBa, BCTAHOBMBLUM MPY LbOMY MOXIUBI MPUYMHN BUHUKHEHHS TPYAHOLLIB
BigHOWeHb noxigHocTi. CeMaHTUYHMIA NPUHUMN NigXo4y OO0 BMSBMEHHS BiAMNOBIOHWMX BiAHOLWEHb MOXiAHOCTI BM3Ha4ae
METOAWMKY CIIOBOTBIPHOrO aHanisy 1 y BCiX iHLWMX BMNagkax, konu aHanis 3a bC He gae nosnTtueHMX pesynetatie. byno
TaKoX AOCNI4KEHO BCTAHOBSIEHHS BiAHOLEHb CUHXPOHHOI MOXIQHOCTI MiXX SiECMiIBHUMM OCHOBaMM i BiANOBIgHUMN CydiK-
canbHUMW NPUKMETHNKAMM Ha OCHOBI CriB i3 Cy(ikcom — bar ans cnpocTyBaHHS TBEPOXKEHHS NPO AOLUIMbHICTL BUKOPUC-
TaHHA TpaHcdopMaLLIMHOro MeToay NuLle y BUNagKy YTOUHEHHs pesynbrartiB. Y Xodi BUKOHAHOro AocnigXeHHs 6yno e
PO3rMAHYTO NUTaHHA METOAMKY MOAESoBaHHSA Ta 3aCTOCOBAHO CEMHMIA aHani3 4o AOCNIAXEHHS CNOBOTBIPHOIO 3HaYeHHS
noxigHux cni..

Knro4oBi cnoBa: MoTuBaLis, 3aTEMHEHHA MOTMBALiT, AepUBAT, cema, CIOBOTBIPHWI aHani3, CMHTerMaTtuka.

The article investigates that adjectives, structurally and semantically motivated on the verbal basis, are a unified class
of generative foundations of the microsystem in the word-forming system of modern German with only its peculiarities. Over
time, the German language was modified for the needs of modern society. The rate of growth of the number of verbose
adjectives is high, and the utilization of the object of our work is becoming more commonplace, it is necessary to carry out
a comprehensive analysis of the characteristics of the microsystem of this type of adjectives. It should also be investigated
how the frequency of the use of adjectives leads to a dimming of the word-formation motivation of word-forming structures
and the phenomenon of synchronous derivation. Analyzing the literature and scientific work of linguists related to the study
of verbal adjectives, it is impossible to find accurate answers and explanations for the nature of this type of adjectives. The
relation of synchronous derivation between verbal bases and corresponding suffixes should also be established, since this
has not been the subject of research at all. Two methods of analysis of verbal adjectives were used to study their features.
The main method in the work is the analysis of direct components (DC). On this basis it is possible to distinguish maximal
structural-semantic segments in the composition of a derivative word while identifying possible causes of difficulties in
the relationship of the derivatives. The semantic principle of the approach to identify the corresponding derivative relations
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